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ABSTRACT

Lack of self-confidence in appearance is a problem for Indonesian people.
The problem is having dandruff hair problems which makes you lack self-
confidence. In the Head and Shoulders Indonesia advertisement "Joe Taslim x Fadil
Jaidi - Who is the Next BA Head and Shoulders?" showing outdoor activities that
cause dandruff hair problems. Researchers analyzed the representation of self-
confidence in the Head And Shoulders advertisement "Joe Taslim x Fadil Jaidi -
Who is the Next Ba Head And Shoulders?" using Charles Sanders Peirce's semiotic
theory. The result of this research is the Head And Shoulders advertisement "Joe
Taslim x Fadil Jaidi - Who is the Next Ba Head And Shoulders?" including
language representation in the form of body gestures, expressions, colors and
clothing. Because language representation is able to explain signs into the language
used every day, so it can connect concepts with depictions through the meaning of
symbols, signs and images. Therefore, the representation of self-confidence in this
advertisement is formed, namely a representation of inner self-confidence and outer

self-confidence.

Keywords: Self-Confidence, Representation, Semiotics, Head and Shoulders

Advertisement.
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ABSTRAK

Rasa kurang percaya diri dari penampilan sangat menjadi permasalahan
bagi masyarakat Indonesia. Permasalahan tersebut yakni memiliki masalah rambut
berketombe yang menjadi kurang percaya diri. Di Dalam iklan Head and Shoulders
Indonesia edisi “Joe Taslim x Fadil Jaidi — Siapakah BA Head and Shoulders
Selanjutnya?” menampilan kegiatan diluar ruangan yang menjadi permasalahan
rambut berketombe. Peneliti menganalisis representasi kepercayaan diri pada iklan
Head And Shoulders Edisi “Joe Taslim x Fadil Jaidi — Siapakah Ba Head And
Shoulders Selanjutnya?” dengan menggunakan teori semiotika Charles Sanders
Peirce. Hasil dari penelitian ini adalah iklan Head And Shoulders Edisi “Joe Taslim
x Fadil Jaidi — Siapakah Ba Head And Shoulders Selanjutnya?” termasuk
representasi bahasa yang berupa gestur tubuh, ekspresi, warna, dan busana. Karena
representasi bahasa mampu menjelaskan tanda ke dalam bahasa yang digunakan
sehari-hari, sehingga dapat menghubungkan konsep dengan penggambaran melalui
makna simbol, tanda, dan gambar. Oleh karena itu, terbentuknya representasi
kepercayaan diri pada iklan ini yakni representasi kepercayaan diri batin dan

kepercayaan diri lahir.

Kata Kunci: Kepercayaan Diri, Representasi, Semiotika, lklan Head and

Shoulders.
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