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ABSTRAK

Bisnis kopi di Wonogiri terutama pada kecamatan Baturetno masih awam

dengan olahan kopi seduh asli, melainkan kedai-kedai kopi menggunakan kopi

kemasan. Lelakon Kopi merupakan kedai kopi pertama yang berada di Baturetno

yang menggunakan kopi seduh asli, terutama kopi asli Wonogiri. Sejak adanya

Lelakon Kopi masyarakat Baturetno sudah mulai menyukai budaya minum kopi

seduh, walaupun masih ada beberapa yang masih bertahan di kopi kemasan.

Penelitian ini akan meneliti bagaimana strategi pemasaran kepada pelanggan pada

Lelakon Kopi dalam mencapai target revenue. Penelitian ini menggunakan teori

bauran pemasaran 7P (product, price, place, promotion, people, process, physical

evidence) dan Strategi Segmentasi, Strategi Targeting, Strategi Positioning. Pada

penelitian ini menggunakan pendekatan deskriptif kualitatif, dimana peneliti

mendeskripsikan wawancara mendalam terhadap subjek penelitian. Hasil dari

penelitian ini adalah bauran pemasaran yang efektif dalam strategi Lelakon Kopi

dalam menjaga konsistensi yang meliputi product, price, place, promotion,

people, process, physical evidence. Sedangkan jenis minuman kopi yang menjadi

favorit pelanggan yaitu olahan kopi robusta Wonogiri, namun juga ada pelanggan

yang menyukai jenis minuman smoothies.

Kata kunci : Strategi Pemasaran, Bauran Pemasaran 7P, Target Revenue
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ABSTRACT

The coffee business in Wonogiri, especially in the Baturetno sub-district, is still

unfamiliar with processed, original brewed coffee, but coffee shops use packaged coffee.

Lelakon Kopi is the first coffee shop in Baturetno that uses original brewed coffee,

especially original Wonogiri coffee. Since the existence of the Coffee Lelakon, the people of

Baturetno have started to like the culture of drinking brewed coffee, although there are still

some who still survive in packaged coffee. This research will examine how marketing

strategies to customers at Lelakon Kopi achieve revenue targets. This study uses the 7P

marketing mix theory (product, price, place, promotion, people, process, physical evidence)

and Segmentation Strategy, Targeting Strategy, Positioning Strategy. This research uses a

qualitative descriptive approach, where the researcher describes in-depth interviews with

research subjects. The results of this study are an effective marketing mix in the Lelakon

Kopi strategy in maintaining consistency which includes product, price, place, promotion,

people, process, physical evidence. While the type of coffee drink that is the customer's

favorite food is Robusta Wonogiri coffee, but there are also customers who like smoothies.

Keywords : Marketing Strategy, Marketing Mix 7P, Revenue Targets
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