CHAPTER1
INTRODUCTION

1.1 Background

with the direct supervision

of dr. Aini Djunet, M, Gizi. Formed in 2018, the catering business is still
relatively young in Yogvakarta.

Based on observations and interviews, the media optimized by this business
entity is



the owner's relationship from mouth-to-mouth promotion and alse social media
Instagram, where on Instagram can only display images and videos with a
duration of at most one minute to reach potential buyers. With such a short
period of time, sometimes advertising is not fully conveyed. There are not

many domestic advertisements that useand apply the company profile video.

This is hecause théreis no interest from the makers of advertising products and
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only shows the core of the product being o
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"Making Video Company Profile as a Promotional Media for Dapur Bu Aji".



1.2 Problem Analysis
Based on the background described above, the problem analysis is “How to

make a Video Company Profile as a Prometional Media in Dapur Bu Aji™

1.3 Problem Limitations

1.4 Purpese and Objectives of Research
The purpose of this research activity is as one of the requirements for
graduationg an education program at the Strara-1 level at Amikom University
in Yogyakarta,



While the objectives of this research activity to be conveyed in the
preparation of this paper are:

L. Introducing Dapur Bu Aji Yogyakarta to the public in general.

2. Renew promotional media at Dapur Bu Aji Yogyakarta with the use of

ity of this thesis related to the Making Video (
dedia for Dupur Bu Aji are as follow -

so that the company can be known and the company's image increases.



1.6 Research Methods

6.1 Methods of collecting data
In conducting fact-finding studies and collecting data 1o solve existing
problems. several methods of approach used are:

object will

- SWOT analysis is one

a problem, a project or

business concept based on internal factors and external factors, namely
Strength, Weakness, Opportunities and Threats.




6.3 Multimedia System Development Method
Software development for implementation in this study uses the Multimedia
Development Life Cycle method, where this method has 6 stages, namely
concept, design, collecting materials, assembly, testing, and distribution (L

Bilmﬂlu,iﬂlﬂ},']]]ed&n‘:ﬁ[ﬁqnnf il met o can be seen in Picture 1.1,

who is the
ddition, it determined
interactive, ete.) and
entertainment,
learning, etc.).
1. Design

A mature coneeps makes it easy to describe what should be done, The
purpose of the design stage is to make specifications in detail about the



project architecture, the appearance and requirements of the project
material. and style. This stage uses a storvboard to describe a series of
stories or descriptions of each scene so that it can be understood by the
user, by listing all multimedia objects and links to other scenes.

lested for feasibility whether it s f
to be nddressed to ensure that the results of the company profile video

are made according to the plan and according to the wishes of the owner,



6. Distribution
This stage is the last stage in the multimedia development eycle.
Distribution can be done after the company profile video is declared
feasible to use. At this stage, the video will be distributed by uploading

BuAji. The evaluation phase is included

sk Wil thie i fhisaie Yo b asel s ¥ repereios (o e withor sid
theories relating to the problems taken by the author. The definition af
advertisements, stages of making company video, as well as understanding
advertisements in the form of company profile.



CHAPTER 111 ANALYSIS AND DESIGN

This chapter describes design analysis, a general overview of the object to
be addressed. the analysis that has been made, identification of problems and
feasibility. This chapter also describes mn overview of objects, story ideas

from company profile, seript. and storyboard. Following the stages the

multimedia development cvele methos
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