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INTISARI 

 
Awal lahirnya Sunday Salad merupakan sebuah usaha di bidang kuliner. Sudah 

berjalan sejak November 2018. Yang dimulai dari usaha rumahan dan sekarang 
sudah memiliki Store Sunday Salad House. Dan Sunday Salad House sebagai 

store pusat dan juga memeliki 7 anak cabang di Yogyakarta. Di Sunday Salad 
banyak berbagai varian salad buah dan dessert box dengan berbagai rasa, selain 
itu Sunday Salad juga menjual asinan bogor. Menurut pemilik dari Sunday Salad, 

Sunday Salad akan rebranding menjadi Sunday Dessert yang fokus menjual 
dessert. promosi yang dilakukan melalui foto produk yang dipublish di akun 

Instagram dan meminta kepada para influencer untuk mereview produk dari 
Sunday Dessert. Sunday Dessert belum menggunakan iklan instagram sebagai 
metode promosinya.  

Saat ini semakin pesat perkembangan teknologi, menyebabkan peran 
multimedia menjadi sangat penting dalam banyak aspek kehidupan.Salah satunya, 
peran multimedia sangat penting mempromosikan perusahaan untuk memberikan 

informasi konsumen. Teknik motion graphic dipilih dari banyaknya teknik dalam 
multimedia untuk mempromosikan Sunday Salad. 

Maka penulis membuat video iklan rebranding pada Sunday Salad (Sunday 

Dessert), video iklan akan berdurasi 1 menit yang akan di upload di akun social 
media Instagram dan akan di promosikan berbayar di Instagram. dengan adanya 

pembuatan video promosi ini diharapkan dapat membantu Sunday Salad (Sunday 
Dessert) lebih dikenal oleh masyarakat. 

Kata kunci : promosi, video iklan,  multimedia, motion graphic 
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ABSTRACT 

 

The early birth of the Sunday Salad is a business in the culinary field. It has 
been running since November 2018. Which started as a home-based business and 

now owns the Sunday Salad House Store. And Sunday Salad House as the central 
store and also has 7 branches in Yogyakarta. In the Sunday Salad, there are many 

variants of fruit salads and dessert boxes with various flavors, besides that the 
Sunday Salad also sells Asinan Bogor. According to the owner of the Sunday 
Salad, Sunday Salad will be rebranding to become Sunday Dessert which focuses 

on selling desserts. promotions carried out through product photos published on 
Instagram accounts and asking influencers to review products from Sunday 

Dessert. Sunday Dessert has not used Instagram advertising as its promotional 
method. 

Nowadays, the rapid development of technology has caused the role of 

multimedia to become very important in many aspects of life. One of them, the 
role of multimedia is very important in promoting companies to provide consumer 
information. The motion graphic technique was chosen from the many techniques 

in multimedia to promote the Sunday Salad. 

So the authors made a rebranding ad video on the Sunday Salad (Sunday 
Dessert), the ad video will be 1 minute long which will be uploaded to the 

Instagram social media account and will be promoted paid on Instagram. With 
the making of this promotional video, it is hoped that it can help the Sunday Salad 

(Sunday Dessert) be better known by the public. 

Keywords: promotion, video advertising, multimedia, motion graphics 

 

 

 

 

 

 

 

 


