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INTISARI 

Braders clean and care merupakan badan usaha yang melayani jasa 

perawatan dan cuci sepatu. Usaha ini melayani jasa perawatan dan cuci sepatu 

dengan menawarkan lima macam pelayanan yaitu, deep cleaning, repaint, reglue, 

unyellowing, dan leather care. Saat ini Braders Clean and Care melakukan promosi 

melalui media sosial dengan memposting hasil pelayanan berupa foto.  

Media promosi ini sudah berjalan cukup baik namun ada beberapa 

keunggulan dari outlet yang tidak bisa ditampilkan melalui sebuah foto dan belum 

bisa menginformasikan secara detail proses pelayanan dan jasa yang ditawarkan 

sehingga kurang menarik minat pelanggan.  

Untuk itu, penulis mencoba membuat video iklan pada Braders Clean and 

Care sebagai media promosi menggunakan teknik liveshoot dan motion graphic 

yang diharapkan mampu menyampaikan informasi dengan jelas. Untuk membuat 

video iklan tersebut aplikasi yang digunakan adalah adobe illustrator, adobe 

photoshop, adobe after effect, dan adobe premiere pro. 

 

Kata Kunci: video iklan, promosi, Braders Clean and Care, liveshoot, motion 

graphic. 
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ABSTRACT 

Braders clean and care is a business entity that provides care and shoe 

washing services. This business serves care and shoe washing services by offering 

five types of services namely, deep cleaning, repaint, reglue, unyellowing, and 

leather care. Currently Braders Clean and Care is promoting through social media 

by posting the results of services in the form of photos. 

This promotional media has been running quite well but there are several 

advantages of outlets that cannot be displayed through a photo and have not been 

able to inform in detail the process of services and services offered so that it is less 

attractive to customers. 

For that, the author tries to make a video advertisement on Braders Clean 

and Care as a promotional media using liveshoot and motion graphic techniques 

that are expected to convey information clearly. To make these video 

advertisements the applications used are Adobe Illustrator, Adobe Photoshop, 

Adobe After Effect, and Adobe Premiere Pro. 

 

Keywords: video advertisement, promotion, Braders Clean and Care, liveshoot, 

motion graphic. 
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