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INTISARI 

 

Pertumbuhan Ekonomi serta perkembang teknologi di Indonesia 

berkembang sangat baik, terutama dalam hal jual beli. Di dukung dengan adanya 

internet proses jual-beli dapat dilakukan secara real time oleh konsumen dan 

penjual tanpa harus berkunjung ke tempatnya atau dapat di sebut sebagai belanja 

daring/online shop. Namun, dibalik kelebihan yang di dapat ada beberapa 

kekurangan salah satunya konsumen meraba-raba barang yang di beli karna tidak 

dapat melihat langsung. 

Beberapa opsi muncul, dengan penjual memberikan foto & video kepada 

konsumen untuk mengurangi rasa curiga dan cemas barang tidak sesuai. Namun 

masih saja banyak konsumen yang kecewa karna ukuran dan warna tidak sesuai 

ketika di coba ke badan mereka. 

Maka dengan permasalahan di atas penulis menemukan solusi dengan 

menggunakan Augmented Reality (AR) agar konsumen dapat melakukan fitting 

virtual, sehingga dapat mengurangi rasa kecewa pada konsumen, dan penjual pun 

dapat meningkatkan mangsa pasar. 

 

Kata kunci: online shop, augmented reality, virtual fitting, instagram 
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ABSTRACT 

 

.Economic growth and technological developments in indonesia are 

developing very well, especially in terms of buying and selling. Supported by the 

existence of the internet, the buying and selling process can be done in real time 

by consumers and sellers without having to visit their place or can be called 

online shopping / online shop. However, behind the advantages there are several 

drawbacks, one of which is that consumers are groping for the goods purchased 

because they cannot see directly. 

Several options emerged, with sellers providing photos & videos to 

consumers to reduce suspicion and anxiety about inappropriate items. But there 

are still many consumers who are disappointed because the size and color do not 

match when tested on their bodies. 

So with the above probkems the authors find a solution by using 

Augmented Reality (AR) so that consumers can do virtual fitting, so as to reduce 

disappointment in consumers, and sellers can increase market prey. 

Keyword : online shop, augmented reality, virtual fitting, instagram 

 



 

 

 


