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INTISARL

Penggunaan media sosial di Indonesia semakin meningkat, salah satunya
yaitu penggunaan aplikasi WhatsApp, Dalam dunia bisnis, aplikasi WhatsApp
seringkali digunakan sebagmi sarana berinteraksi dengan pelanggan. Beberapa
pelaku usaha mulsi menggunokan perkembangan dari aplikasi WhotsApp vaitu
WhatsApp  Business  vang  dilengkopi dengnn  ftur-fitur  yang  menunjang
keberlangsungan interaksi antarn pm_}ml pembeli. Internksi ink disebut dengan
proses keterlibatan konsumen. Penclitisn ini b Mul “Pengaruh Keterlibatan
Konsumen dan Sikap | y Konsumen dalam Pmnﬁlmn
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ABSTRACT

The use of soctal media in fndonesia is increasing. One of them is the tse
uf the WhatsApp application. In business, WhatsApp is often used oy o mediom for
interacting with customers, Currently, buviness actors are starting fo use the
development of the WhatsApp application called WhatsApp Business which is
equipped with features that support interaction between sellers and buyers. Thix
interaction (s calfed the consumer engagement process. This research entitled "The
Influence of Conswmer Engagement titudes on Consumer Trust in the
Uitifizavicon of Whatedpn Business ) T e el thiis seugv Iv fo determine the
effect of consumer engaeement am : st i using WhatsApp
Busimess.
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