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ABSTRAK 

 

Video company profile merupakan sebuah audio visual yang dibuat untuk 

mempromosikan suatu perusahaan atau instansi tertentu. Video company profile 

berpeluang untuk mempermudah pengenalan suatu perusahaan atau instansi kepada 

masyarakat. Pembuatan video company profile berjudul “Babadan Merapi Coffee” 

bertujuan untuk mengenalkan kepada masyarakat luas bahwa terdapat UMKM 

daerah bernama Babadan Merapi Coffee yang terletak di lereng Gunung Merapi 

tepatnya di Dusun Babadan 2, Desa Paten, Kecamatan Dukun, Kabupaten 

Magelang. Terciptanya video yang menarik harus memperhatikan teknik 

pengambilan gambar. Teknik pengambilan gambar medium close up dilakukan 

sebanyak 47%, medium shot sebanyak 13%, long shot sebanyak 13%, two shot 

sebanyak 7%, dan close up sebanyak 3%. Teknik pengambilan gambar bertujuan 

untuk membangun adegan serta hubungan emosional dan fisik yang dimiliki oleh 

seorang tokoh dengan lingkungan dan elemen yang ada didalamnya. Medium Close 

Up merupakan teknik pengambilan gambar yang paling sering digunakan dalam 

pembuatan video company profile “Babadan Merapi Coffee” dengan tujuan untuk 

menonjolkan karakter dalam video company profile. 

 

Kata Kunci: teknik pengambilan gambar, pembuatan video, company profile, 

Babadan Merapi Coffee 
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ABSTRACT 

 

Video company profile is an audio visual created to promote a particular company 

or agency. Video company profile has the opportunity to facilitate the introduction 

of a company or agency to the public. The making of a company profile video 

entitled "Babadan Merapi Coffee" aims to introduce to the wider community that 

there is a regional MSME named Babadan Merapi Coffee which is located on the 

slopes of Mount Merapi to be exact in Babadan 2 Hamlet, Paten Village, Dukun 

District, Magelang Regency. The creation of an interesting video must pay attention 

to shooting techniques. 47% of the medium close-up shooting technique, 13% of the 

medium shot, 13% of the long shot, 7% of the two shots, and 3% of the close up. 

The shooting technique aims to build a scene and the emotional and physical 

relationship that a character has with the environment and the elements in it. 

Medium Close Up is the most frequently used shooting technique in making the 

company profile video "Babadan Merapi Coffee" with the aim of highlighting the 

characters in the company profile video. 

 

Keywords: shooting technique, video creation, company profile, Babadan Merapi 

Coffee 
 

 

 

 

 

 

 

 


