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ABSTRAK 

 

Video promosi mengenai merek tertentu sangat penting karena media audio visual 

sangat memudahkan pelanggan atau calon pelanggan dalam menerima informasi. 

Penulis bekerjasama dengan Daichi Coffee karena Daichi Coffee merupakan coffee 

shop yang masih baru. Hal ini membuat Daichi Coffee belum cukup dikenal oleh 

para penikmat kopi khususnya di Yogyakarta. Daichi Coffee juga belum memiliki 

video promosi yang memiliki narasi didalamnya sehingga dibuatkanlah video 

promosi yang menceritakan perjalanan Daichi Coffee. Dengan video promosi ini 

diharapkan dapat menjangkau konsumen dengan lebih luas. Penulis bertugas 

menjadi konseptor dalam pembuatan video promosi Home Daichi Coffee. Penulis 

bertanggungjawab pada proses pembuatan video promosi tersebut juga 

bertanggungjawab pada aspek teknis dan aspek kreatif. Melalui video promosi 

Home Daichi Coffee penulis bertanggungjawab selama praproduksi, produksi, 

hingga pascaproduksi. 

Kata Kunci: Video, Promosi, Daichi Coffee, Konseptor, Informasi 

 
 

ABSTRACT 

 

Promotional videos about certain brands are very important because audio-visual 

media makes it very easy for customers or potential customers to receive 

information. The author collaborates with Daichi Coffee because Daichi Coffee is 

a new coffee shop. This makes Daichi Coffee not well known by coffee connoisseurs, 

especially in Yogyakarta. Daichi Coffee also doesn't have a promotional video that 

has narration in it, so a promotional video is made that tells about Daichi Coffee's 

journey. With this promotional video, it is hoped that it can reach a wider audience. 

The author is in charge of being a drafter in making promotional videos for Home 

Daichi Coffee. The author is responsible for the process of making the promotional 

video is also responsible for technical aspects and creative aspects. Through the 

Home Daichi Coffee promotional video, the author is responsible for pre-

production, production and post-production. 

 

Keywords: Video, Promotion, Daichi Coffee, Conceptor, Information 


