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ABSTRACT

This study aims o examine the effect of Brand Image, Consumer
Savisfaction and Product Quality on Purchase Decision of Cheers Kombucha
Produces. This study uses o quantitaiive research approach with mmltiple finear
regression methods, The variables used in this studv were primary data which were
taken directly by distributing questionnaives through the Google form and
disiributed to Cheers Kombucha consumers. ﬁemﬁﬂ-rquapk-’mﬂmh&ﬁmuﬁr
ameunted ta 100 peaple. The sample is detgrmined by calculation using the slovin
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