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INTISARI  

Indonesia, sebagai negara kepulauan, memiliki potensi pariwisata yang 

sangat besar yang dapat dimanfaatkan di berbagai wilayah. Tidak hanya menarik 

jutaan wisatawan alam, Indonesia juga kaya akan budaya, terbukti dengan adanya 

warisan sejarah yang kaya dan keberagaman seni budaya lokal dan internasional, 

sehingga menawarkan banyak peluang untuk menjadikan Indonesia sebagai tujuan 

wisata yang diunggulkan.  

Peneliti melakukan penelitian lapangan menggunakan metode kuantitatif 

korelasional. Populasi penelitian ini terdiri dari seluruh wisatawan di Grand Elty 

Krakatoa Resort di Kalianda, yang berjumlah 2005 orang wisatawan. Teknik 

pengambilan sampel yang digunakan adalah probability sampling dengan 

menggunakan rumus Solvin, sehingga dilakukan survei terhadap 95 orang 

wisatawan. Analisis regresi linier berganda dilakukan menggunakan SPSS versi 

16. 

Hasil penelitian ini menunjukkan bahwa variabel yang terkait dengan 

destinasi wisata dan atraksi tidak memiliki pengaruh signifikan terhadap kepuasan 

wisatawan. Namun, variabel pelayanan dan fasilitas memiliki pengaruh positif 

dan signifikan terhadap kepuasan wisatawan. Selain itu, uji F menunjukkan bahwa 

variabel pelayanan, destinasi wisata, dan fasilitas memiliki pengaruh positif dan 

signifikan terhadap kepuasan wisatawan.  

Kata Kunci :  

Pariwisata, Kepuasan konsumen, kuantitatif 

 

 

 



SUMMARY  

The natural condition of Indonesia which is an archipelagic country so 

that there is so much tourism potential that can be developed in every region. In 

addition to storing millions of natural tourist charms, Indonesia is also rich in 

cultural tourism as evidenced by the many historical relics and the diversity of 

arts and cultural customs of the local community and foreign tourists, so that with 

the many potentials it has, it makes Indonesia a tourist destination. To maintain 

the quantity of tourists, it is necessary to measure tourist satisfaction which can 

be influenced by several factors. For this reason, researchers are interested in 

examining how the influence of services, objects and tourist attractions and 

facilities on tourist satisfaction at Grand Elty Krakatoa Resort. 

 This study aims to determine the effect of services, objects and tourist 

attractions and facilities on tourist satisfaction at Grand Elty Krakatoa Resort 

Kalianda. To find out which factors most dominantly affect tourist satisfaction, 

Grand Elty Krakatoa Resort Kalianda. This research is a type of field research. 

Research that researchers do is quantitative correlation. The population used by 

researchers as research subjects were all tourists from Grand Elty Krakatoa 

Resort Kalianda, totaling 2005 tourists. The technique used in sampling in this 

study is probability sampling with the Solvin formula. The number of samples 

used was 95 tourists. With multiple linear regression analysis using SPSS version 

16 which serves to prove the research hypothesis. 

The results of this study indicate that the object and tourist attraction 

variables have no effect and are not significant on tourist satisfaction. While the 

service and facilities variables have a positive and significant effect on tourist 

satisfaction. Then through the F test that the service variables, objects and tourist 

attractions and facilities have a positive and significant impact on tourist 

satisfaction.  

 Keywords :  

Tourism, consumersatisfaction, quantitative 

 


