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INTISARI

JogjaKita merupakan aplikasi ojek online kebanggaan kota yogyakarta yang
dibangun oleh anak bangsa dengan semangat gotong royong, bertujuan ikut
berkontribusi meningkatkan kesejahteraan masyarakat yogyakarta. Dengan misi
menekan angka pengangguran di yogyakarta dan juga mendorong pertumbuhan
industri pariwisata, mendorong pertumbuhan usaha kecil, mikro, dan supermikro,
berkontribusi meningkatkan pendapatan daerah, mendorong transaksi non tunai,
serta bersinergi dan berkolaborasi dengan keadilan. Adanya perusahaan sejenis
yang sudah terlebih dahulu muncul membuat JogjaKita menggunakan berbagai cara
agar mampu bersaing dalam meningkatkan jumlah mitra di yogyakarta.
Berdasarkan latar belakang di atas, maka munculah rumusan bagaimana Strategi
Komunikasi Persuasif Dalam Rekrutmen Mitra Startup Jogjakita.

. Metode penelitian ini menggunakan metode deskriptif kualitatif. Teknik
pengumpulan data dilakukan dengan observasi, wawancara, dan dokumentasi.
Teknik analisis data dilakukan dengan menggunakan model Miles dan Huberman,
yaitu reduksi data, penyajian data, dan penarik kesimpulan.

Kata kunci : Strategi Komunikasi Persuasif, Rekrutmen, Jogjakita
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ABSTRACT

JogjaKita is an online ojek application for the pride of yogyakarya city
which was built by the nation's children in the spirit of mutual cooperation, aiming
to contribute to improving the welfare of the people of yogyakarta. With a mission
to reduce unemployment in yogyakarta and also encourage the growth of the
tourism industry, encourage the growth of small, micro, and Supermicro
enterprises, contribute to increasing local income, encourage non-cash
transactions, as well as synergize and collaborate with Justice. The existence of
similar companies that have first appeared makes JogjaKita use various ways to be
able to compete in increasing the number of partners in yogyakarta. Based on the
above background, then comes the formulation of how persuasive communication
strategy JogjaKita in recruitment to become a partner JogjaKita. This research
method uses qualitative descriptive method. Data collection techniques are carried
out by observation, interviews, and documentation. Data analysis techniques
performed using Miles and Huberman models, namely data reduction, data
presentation, and drawing conclusions.

Keywords: Persuasive Communication Strategy, Recruitment, Jogjakita
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