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ABSTRAK 

Personal Branding Puan Maharani merupakan identitas pribadi mengenai kualitas nilai 

yang dimiliki oleh Puan Maharani yang dapat menciptakan kesan serta citra diri yang dapat 

menarik simpati masyarakat sehingga memiliki menarik untuk diteliti. Penelitian ini 

menggunakan jenis Penelitian analisis isi kuantitatif. Data dikumpulkan dengan menggunakan 

jenis penelitian coding sheet yang dibuat berdasarkan kategori-kategori menurut Peter 

Montoya yaitu Eight Of  Personal Branding, jumlah data dalam penelitian ini yaitu 391 

unggahan akun Instagram @puanmaharaniri . penelitian ini bertujuan untuk mengetahui 

Personal Branding yang dibuat Puan Maharani melalui akun Instagram pribadinya demi 

menaikkan hasil survei elektabilitas bakal calon presiden  2024 Indonesia. Berdasarkan  hasil 

penelitian yang dilakukan penulis tentang Personal Branding  Puan Maharani  dapat 

disimpulkan secara keseluruhan, bahwa Personal Branding Puan Maharani di akun Instagram 

@puanmaharaniri terdapat frekuensi unggahan 391 yang didominasi Spesialisasi dengan 

frekuensi kemunculan sebanyak 25,37% yang terdiri dari ability atau kemampuan dengan 212 

unggahan dan lifestyle dengan 229 unggahan.  

Kata Kunci: Personal Branding, @puanmaharaniri, analisis isi kuantitatif 

 



xiii 
 

Abstract 

Puan Maharani's Personal Branding is a personal identity regarding the quality of values 

possessed by Puan Maharani which can create an impression and self-image that can attract 

public sympathy so that it is interesting to study. This study uses a type of quantitative content 

analysis research. Data was collected using a coding sheet research type which was made 

based on categories according to Peter Montoya, namely Eight Of Personal Branding, the 

amount of data in this study was 391 uploads to the Instagram account @puanmaharaniri. 

This study aims to find out the personal branding created by Puan Maharani through her 

personal Instagram account in order to increase the electability survey results for Indonesia's 

2024 presidential candidate. Based on the results of research conducted by the author on Puan 

Maharani's Personal Branding, it can be concluded as a whole, that Puan Maharani's 

Personal Branding on the Instagram account @puanmaharaniri has an upload frequency of 

391 which is dominated by Specialization with an appearance frequency of 25.37% consisting 

of abilities or abilities with 212 uploads and lifestyle with 229 uploads. 

 

Keywords: Personal Branding, @puanmaharaniri, quantitative content analysis 

 

 

 


