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hidup itu yang utama karena hidup di d
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INTISARI

Representasi kearifan lokal NTT dalam iklan YOU C1000 Versi "Island"-
Demi-Leigh Nel-Peters (Analisis Semiotika Charles Sanders Peirce) berisi tentang
representasi kearifan lokal Indonesia tepatnya di Nusa Tengara Timur. Unsur-unsur
kearifan lokal yang menjadi komponen penelitian diteliti melalui tanda-tanda dalam
iklan tersebut yang mencakup unsur audio dan visual. Metode penelitian yang
digunakan adalah kualitatif interpretatif dengan pendekatan semiotika Charles S.
Peirce untuk menganalisis dan menginterpretasi data berupa tanda-tanda dalam
iklan. Dalam tahap penelitian, penulis mengklasifikasi dan mengindentifikasi tiap-
tiap adegan dalam iklan tersebut, kemudian menginterpretasikannya menggunakan
Teori Segitiga Makna Charles Sanders Peirce, yaitu Sign (tanda), Object (objek),
Interpretant (Interpretasi) dengan fokus Ikon, Indeks, Simbol.

Dari hasil penelitian ini disimpulkan bahwa iklan YOU C1000 versi Island,
menampilkan representasi kearifan lokal Indonesia melalui beberapa adegan yang
memperlihatkan kearifan lokal dari pulau NTT. PT. Djojonegoro C-1000 melalui
Iklan YOU C1000 versi Island, mencoba menampilkan beberapa keindahan alam
Indonesia yang masih terjaga, dengan konsep iklan yang bertemakan pulau. Iklan
tersebut berusaha menampilkan keseimbangan ekosistem yang terjaga dan terawat.
Seperti pulau NTT yang diangkat dan model Miss Universe yang dipakai tidak
hanya memberikan persuasi tentang produknya, tetapi juga mencoba
menganaologikan manfaat minum You C1000 yang akan terasa dari dalam dan
terpancar dari luar seperti tagline nya yang berbunyi Healthy Inside and Fresh
Outside.

Kata kunci : Representasi Kearifan Lokal, Analisis Semiotika, Iklan YOU C1000.
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ABSTRACT

Representation of NTT local wisdom in the advertisement YOU C1000
Vitamin “Island" -Demi-Leigh Nel-Peters (Charles Sanders Peirce's Semiotic
Analysis) contains representations of Indonesian local wisdom, precisely in East
Nusa Tenggara in the Island-Demi-Leigh Nel version of the YOU C1000 ad .
Peters. The elements of local wisdom which are the components of the research are
examined through signs in advertisements which include audio and visual elements.
The research method used is qualitative interpretive with Charles S. Peirce's
semiotic approach to analyze and interpret data in the form of signs on
advertisements.

At the research stage, the writer classifies and identifies each scene in the
advertisement, then interprets it using Charles Sanders Peirce's Triangular Meaning
Theory, namely Signs (signs), Objects (objects), Interpreters (Interpretation) with
a focus on Icons, Indices, Symbols. From the results of this study it can be
concluded that the island version of YOU C1000 advertisement displays a
representation of Indonesian local wisdom through several scenes that show local
wisdom from the island of NTT. PT. Djojonegoro C-1000 through the island
version of YOU C1000 advertisement tries to show some of Indonesia's natural
beauty that is still preserved with the concept of an island-themed advertisement.
The advertisement tries to show the balance of the ecosystem that is maintained and
maintained. As if the island of NTT was appointed and the Miss Universe model
used not only gave persuasion about the product, but also tried to anologize the
benefits of drinking You C1000 which would be felt from the inside and radiated
from the outside like a tageline which reads Healthy Inside and Fresh Outside.

Keywords: Local Wisdom Representations, Semiotic Analysis, Ad YOU C1000.
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