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ABSTRAK 

Perkembangan teknologi informasi semakin pesat di era modern ini, hampir 

semuia aspek kehidupan sekarang sudah menggunakan teknologi internet dan 

serba digital. Cara beriklan pun semakin berkembang pesat berkat perkembangan 

teknologi di era modern. Sekolah Menengah Atas PIRI 1 Yogyakarta merupakan 

sekolah swasta yang berada di Yogyakarta. Kurangnya media promosi dan 

membangun citra di era modern mengakibatkan kurangnya informasi yang 

tersampaikan kepada masyarakat dan peminat calon siswa-siswi di sekolahan 

tersebut. Oleh karena itu, penulis membuat proyek video company profile di SMA 

PIRI 1 Yogyakarta. Pada produksi video ini penulis herperan sebagai editor yang 

bertanggung jawab pada proses editing, footage atau stock gambar yang sudah di 

ambil pada tahap produksi akan disusun oleh editor dan dikemas menjadi versi 

video baru yang dapat dinikmati. Dalam proses editing video company profile 

penulis menerapkan teknik-teknik editing, cutting atau pemotongan, dan transisi 

agar hasil video maksimal, dapat dinikmati oleh penonton dan dapat menarik para 

calon siswa-siswi. 

Kata Kunci: SMA PIRI 1 Yogyakarta, Video Company Profile, Editor, Editing 

Video 
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ABSTRACT 

The development of information technology is increasing rapidly in this modern 

era, almost all aspects of life now use internet technology and are all digital. 

Advertising methods are also growing rapidly thanks to technological 

developments in the modern era. SMA PIRI 1 Yogyakarta is a private school 

located in Yogyakarta. The lack of promotional media and image building in the 

modern era resulted in a lack of information conveyed to the public and interested 

prospective students at these schools. Therefore, the author created a company 

profile video project at SMA PIRI 1 Yogyakarta. In the production of this video, 

the author plays the role of an editor who is responsible for the editing process. 

The footage or stock images that have been taken during the production stage will 

be compiled by the editor and packaged into a new video version that can be 

enjoyed. In the process of editing the company profile video, the author applies 

editing, cutting, and transition techniques so that the video results are maximum, 

can be enjoyed by the audience, and can attract prospective students. 

Keywords: SMA PIRI 1 Yogyakarta, Video Company Profile, Editor, Editing 

Video 

 

 


