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INTISARI

Semakin ketatnya persaingan bisnis dunia industri kreatif khususnya
fotografi di Yogyakarta dan semakin bertambahnya badan-badan usaha sejenis
dengan Conceptography Photoworks, membuat Conceptography Photoworks
membutuhkan strategi promesi yang lebih kreatif. dan inovatif di antara
kompetitor lainnya.

Semakin berkembangnya teknologi dan informasi, pembuatan aplikasi
multimedia interaktif merupakan salah satu strategi yang efektif dan inovatif
sebagal sarana promosi Conceptography Photowork. Karena aplikasi multimedia
akan menjadi sarana atau media promosi yang baik untuk menarik minat
konsumen agar mengunakan jasa Conceptography Photoworks dan akan
menjadikan Conceptography tetap kompetitif dibandingkan ~kompetitor-
kompetitor badan usaha fotografi lainnya.

Hasil analisis dan pembuatan multimedia menunjukan Conceptography
Photoworks sebagai badan usaha fotografi yang dapat bersaing dengan kompetitor
lainnya, hal ini dikarenakan Conceptography Photoworks dapat selangkah lebih
maju dengan adanya multimedia interaktif yang belum banyak digunakan

kompetitor Conceptography Photoworks.

Kata Kunci : Multimedia Interaktif, Fotografi, Informasi, kompetitor
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ABSTRACT

Increasing competition in the business world especially photography creative
industries in Yogyakarta and the growing corporate entities similar to Conceptography
Photoworks, make Conceptography Photoworks needed promotion strategy a more creative
and innovative among other competitors.

The continued development of technolegy and infermation, the creation of interactive
multimedia applications-is one of the effective and innovative strategies as a means of
promotion Conceptography Photowork. Because multimedia applications will be a means or
a good media campaign to attract consumers to use the service and will make
Conceptography Photoworks Conceptography remain competitive compared to our
competitors other photography entity.

The results of the analysis and creation of multimedia shows Conceptography
Photoworks photography as a business entity that can compete with other competitors, this is
because Conceptography Photoworks can step forward with the interactive multimedia that
has not been widely used competitors Conceptography Photoworks.

Keyword : Interactive Multimedia, Photography, Information, Competitors
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