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INTISARI

pengiriman barang dan berlokasi di Yogyakarta, Kafila Express melayani jasa
pengiriman barang dori Yogyakarta ke seluruh wilavah di Indonesia. Barang vang
bisa dikirim melalui jasa Kafila Express meliputi barang door-to-door dan juga
port-to-port. Adapun tujuan dari penelitian ini adalash membuat sebuah video iklan
berbasis Motion Graphic yang ai:nn an schagal medin promosi untuk
i itawarkan oleh Kafila Express.

0 iklan pada jasa pengiriman




ABSTRACT

Kafila Express is a company engaged in freight forwarding services and
located in Yogyskarta, Kafila Express serves poods delivery services from
Yogyakarta to all regions in Indonesin. Goods that can be sent through the Kafila
Express service include door-to-door and port-to-port goods. The purpose of this
research is to create a Motion Graphic-based advertising video that will be used as
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