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INTISARI

Tujuan penelitian untuk mengetahui pengaruh personal branding Fadil
Jaidi terhadap minat beli konsumen. Untuk mengetahui pengaruh content
marketing Fadil Jaidi terhadap minat beli konsumen.

Metode penelitian menggunakan pendekatan penelitian kuantitatif.
Populasinya adalah followers yang mengikuti Instagram (@Trafficbun.id.
Berdasarkan akun instagram @Trafficbun.id memiliki followers sebanyak 300.000.
Jumlah sampel dalam pengumpulan data primer yaitu dilakukan terhadap 348
sampel followers yang membeli produk @Trafficbun.id. Teknik pengambilan
sampel teknik purposive sampling. Teknik pengumpulan data dalam penelitian
menggunakan kuesioner dengan pengukuran Skala Likert. Teknik Analisis Data
menggunakan Uji Asumsi Klasik, Analisis Regresi Linier Berganda, pengujian
hipotesis uji t, Uji F, Koefisien determinasi.

Hasil penelitian bahwa Personal Branding (X;) berpengaruh positif
signifikan terhadap minat beli. Dengan demikian dapat disimpulkan bahwa Ho
ditolak dan Ho, diterima. Content Marketing (X3) berpengaruh positif signifikan
terhadap minat beli. Dengan demikian dapat disimpulkan bahwa Ho» ditolak dan
Ho: diterima.

Kata Kunci: personal branding, content marketing Fadil Jaidi, minat beli
konsumen.
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ABSTRACT

The research objective was to determine the effect of Fadil Jaidi's personal
branding on consumer buying interest. To find out the effect of Fadil Jaidi's content
marketing on consumer buying interest.

The research method uses a quantitative research approach. The population
is followers who follow Instagram @Trafficbun.id. Based on the Instagram account
@Trafficbun.id, it has 300,000 followers. The number of samples in primary data
collection was carried out on 348 sample followers who bought @Trafficbun.id
products. The sampling technique was purposive sampling technique. Data
collection techniques in this study used a questionnaire with a Likert scale
measurement. Data analysis techniques using the Classical Assumption Test,
Multiple Linear Regression Analysis, hypothesis testing t test, F test, coefficient of
determination.

The results of the study show that Personal Branding (X1) has a significant
positive effect on purchase intention. Thus it can be concluded that Hol is rejected
and Hol is accepted. Content Marketing (X2) has a significant positive effect on
purchase intention. Thus it can be concluded that Ho?2 is rejected and Ho?2 is
accepted.

Keywords: personal branding, content marketing Fadil Jaidi, consumer buying
interest.
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