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MOTTO 

 

“Small progress is still a progress” 

-a random person on Twitter 

 

 

“Skripsi yang berhasil adalah skripsi yang selesai” 

-some colleagues on Collegemenfess 

 

 

“No matter what path you choose and what troubles you face, don’t dwell on 

things that will only make you suffer. Always know that there’s more light than 

darkness ahead” 

-Park Jongseong 

 

 

“크게 생각알때 성과도 크게 마련이다” 
-a quote from a Korean Language Book 
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ABSTRAK 

Tujuan dari penelitian ini adalah untuk mengetahui bagaimana penerapan strategi 

komunikasi interpersonal yang dilakukan oleh tim program talkshow "TalkCation" 

RBTV Jogja dalam menjalin kerja sama dengan sponsor @sewajasjogja. Metode 

penelitian yang digunakan adalah kualitatif-deskriptif dengan teknik pengumpulan 

data berupa wawancara, observasi, dan juga dokumentasi. Hasil penelitian 

menunjukkan bahwa pelaksanaan strategi komunikasi interpersonal yang dilakukan 

oleh tim program talkshow "TalkCation" sudah sesuai dengan indikator strategi 

komunikasi interpersonal, diantaranya adalah strategi penetapan komunikator, 

penetapan pesan, penetapan media, dan juga penetapan khalayak. Penetapan 

beberapa strategi komunikasi interpersonal tersebut dilaksanakan dengan baik. 

Penerapan strategi komunikasi interpersonal oleh tim program talkshow 

"TalkCation" menghasilkan fakta bahwa program talkshow "TalkCation" telah 

berhasil menjalin kerja sama yang baik dengan pihak sponsor @sewajasjogja. Serta 

komunikasi yang disampaikan kepada owner @sewajasjogja disampaikan 

menggunakan strategi yang tepat hingga penandatanganan MoU sponsorship dari 

kedua belah pihak. Pelaksanaan strategi komunikasi interpersonal telah dilakukan 

oleh tim, dan segala hal yang berkaitan dengan penandatanganan MoU sponsorship, 

benefit sponsor, dan segala jenis pelaporan terkait disampaikan langsung oleh tim 

kepada produser dan seluruh anggota tim Rumah Kreatif Media agar terwujudnya 

transparansi selama proses kerja sama. 

Kata kunci: Tim, Sponsor, Strategi Komunikasi, Komunikasi Interpersonal, Kerja 

Sama, Talkshow 
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ABSTRACT 

The purpose of this study was to find out how the implementation of 

interpersonal communication strategies carried out by the team of the RBTV Jogja 

talk show program "TalkCation" in collaborating with sponsor @sewajasjogja. 

The research method used is qualitative-descriptive with data collection techniques 

in the form of interviews, observations, and also documentation. The results showed 

that the implementation of the interpersonal communication strategy carried out 

by the team of the "TalkCation" talk show program was in accordance with the 

indicators of interpersonal communication strategy, including the strategy of 

determining communicators, determining messages, determining media, and also 

determining audiences. The determination of several interpersonal communication 

strategies was carried out well. The implementation of interpersonal 

communication strategy by the team of the "TalkCation" talk show program 

resulted in the fact that the talk show "TalkCation" had succeeded in establishing 

good cooperation with the sponsor @sewajasjogja. As well as the communication 

submitted to the owner @sewajasjogja using the right strategy until the signing of 

the sponsorship MoU from both parties. The implementation of the interpersonal 

communication strategy has been carried out by the team, and all matters relating 

to the signing of the sponsorship MoU, sponsorship benefits, and all types of related 

reporting are submitted directly by the team to producers and all members of the 

Rumah Kreatif Media team so that transparency is realized during the 

collaboration process. 

Keywords: team, sponsor, communication strategy, interpersonal communication, 

cooperation, talkshow 

 


