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INTISARI
Reka Nana Chips adalah olahan keripik pisang terbaik dengan bumbu
premium. Rekanana Chips mengusung tagline "Keripik Pisang Berjuta Rasa" asli
Yogyakarta. Terletak di JI. Ahmad Wahid No.5, Mantup, Baturetno, Kecamatan
Banguntapan, Bantul, Daerah Istimewa Yogyakarta. Dalam pendorongan usaha
Rekanana Chips melakukan pemasaran juga melalui media sosial seperti instagram,
facebook, hingga twitter.

Dalam mempromosikan Reka Nana Chips memiliki beberapa kendala yaitu
promosi yang digunakan hanya sebatas postingan foto di Instagram sehingga
informasinya belum dapat menampilkan semua informasi secara maksimal. melihat
usaha tersebut belum memiliki media promosi secara audio dan visual peneliti
melihat peluang bahwa usaha tersebut akan lebih baik apabila mempunyai promosi
berbasis video.

Dari uraian diatas maka penulis tertarik untuk melakukan penelitian dengan
judul PEMBUATAN VIDEO IKLAN SEBAGAI MEDIA PROMOSI
REKANANA CHIPS DENGAN MENGGUNAKAN TEKNIK BROLL DAN
SCRIBBLE EFFECT. Penelitian ini diharapkan dapat menjadi solusi untuk
menyampaikan informasi tentang Rekanana Chips yang belum tersampaikan ke
media lama.

Kata kunci : Video Periklanan, Reka Nana Chips, B-roll dan Scribble

Effect
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ABSTRACT

Reka Nana Chips is the best processed banana chips with premium spices.
Partners Chips carries the tagline "Many Flavor Banana Chips" from Yogyakarta.
Located on JI. Ahmad Wahid No. 5, Mantup, Baturetno, Banguntapan District,
Bantul, Special Region of Yogyakarta. In encouraging the efforts of Partners, Chips
also conducts marketing through social media such as Instagram, Facebook, and
Twitter.

In promoting Reka Nana Chips, there are several obstacles, namely the
promotion that is used is only limited to posting photos on Instagram so that the
information cannot display all the information optimally. Seeing that the business
does not have audio and visual promotional media, the researcher sees an
opportunity that the business will be better if it has video-based promotions.

From the description above, the authors are interested in conducting
research with the title MAKING VIDEO ADVERTISING AS A CHIPS PARTNER
PROMOTION MEDIA USING BROLL AND SCRIBBLE EFFECT TECHNIQUES.
This research is expected to be a solution to convey information about Partner
Chips that has not been conveyed to the old media.

Key word : Advertising Video, Reka Nana Chips, B-roll dan Scribble Effect
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