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INTISARI

Personal branding merupakan salah satu aspek penting agar seseorang bisa
dikenali melalui branding atau merek atas dinl seseorang. meliputi hal-hal seperti cin
khas. keahlian, atau tingkah laku seseorang, Tak tﬁl%u:llﬂll bagi seorang condent
creator di media sosial Youtube seperti Miaw Aug. personal branding dibutuhkan agar

para penonton maupun pengguna Yo membedakan MiawAug dengan
cnm'ﬂu'mm'arY tube lar va. Berd: ] glmd:mt.?ﬂﬂﬂllhtﬁ‘lﬂlik
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ABSTRACT

Personal branding is one of the important aspects so that o person can e
recognized through branding or branding of a person. Including things such as o
person’s characteristics, expertise, or befiavior. Confent creators on YouTube social
media such ax MimwAug are no exception, personal branding i= needed so that viewers
and Youtube users can distinguish Miawdilg fircam content creators . Based on this

background, the rescapgher & intgristed @ kno ing how personal  Branding
Miawdug sThe tvpe of researcl: uséd by resparchers'is deseriptive qualitative, and
; “thvoed i s smaralvsis af cernmunication
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il brandinmg Hubert K
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' content on
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