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ABSTRAK 

 Penelitian ini tujuannya untuk menguji secara empiris pengaruh kualitas 

pelayanan, fitur paylater, promosi dan kemudahan aplikasi terhadap minat beli 

ulang. Populasi pada penelitian ini adalah mahasiswa pengguna marketplace 

Shopee di Daerah Istimewa Yogyakarta. Sampel dari penelitian ini adalah 

mahasiswa pengguna Shopee yang pernah membeli pada marketplace Shopee 

lebih dari satu kali. Metode analisa yang digunakan adalah Moderated Regression 

Analysis (MRA). Teknik dalam mengambil sampel memakai purposive sampling. 

Hasil penelitian ini menunjukkan kualitas pelayanan, fitur paylater, promosi dan 

kemudahan aplikasi berpengaruh positif terhadap minat beli ulang. Kualitas 

pelayanan, fitur paylater, promosi dan kemudahan aplikasi berpengaruh secara 

bersama-sama terhadap minat beli ulang.  

Kata kunci: Kualitas Pelayanan, Fitur paylater, Promosi, Kemudahan 

Aplikasi, Minat Beli Ulang, Shopee. 
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ABSTRACT 

 This study aims to test empirically the effect of service quality, paylater 

features, promotions and ease of application on repurchase intention. The 

population in this study were students using the Shopee marketplace in the Special 

Region of Yogyakarta. The sample of this research is Shopee user students who 

have bought on the Shopee marketplace more than once. The analytical method 

used is Moderated Regression Analysis (MRA). The technique of taking samples 

using purposive sampling. The results of this study indicate that service quality, 

paylater features, promotions and ease of application have a positive effect on 

repurchase intention. Quality of service, paylater features, promotions and ease 

of application have a joint effect on repurchase intention. 

Keywords: Service Quality, Paylater Features, Promotion, Ease of Application, 

Repurchase Intention, Shopee. 


