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INTISARI 

Garage Wearhouse merupakan salah satu toko retail pakaian yang terletak di 

Kecamatan Playen Gunungkidul. Sebelumnya Garage Wearhouse berdiri sejak 
Tahun 2013 dan masih dalam bentuk usaha rumahan. Pada tahun 2015 Garage 

Wearhouse mendirikan sebuah toko dan menjadi toko retail pakain pertama yang 
terletak di kecamatan Playen. Metode promosi yang digunakan oleh Garage 
Wearhouse melalui media sosial Instagram yang hanya berupa foto dan tulisan saja. 

Pemilik Garage Wearhouse ingin meningkatkan promosinya dengan menggunakan 
iklan video melalui media sosial Instagram. Namun karena keterbatasan kapasitas 

sumber daya manusia, iklan tersebut belum terealisasi. 
Dari permasalahan diatas, penulis mengusulkan untuk merancang dan membuat 

video iklan yang dapat digunakan sebagai promosi dari Garage Wearhouse kepada 

konsumen. Iklan video juga melibatkan unsur-unsur yang ada dalam multimedia, 
seperti suara dan video. 

Dari pemaparan diatas penulis mencoba membuat dan merancang video iklan 
Garage Wearhouse dengan menggunakan Teknik Live Shoot dan Motion Graphic. 

Kata Kunci : Video iklan, Motion Graphic, Garage 
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ABSTRACT 

  Garage Wearhouse is a clothing retail store located in Playen Gunungkidul 

District. Previously Garage Wearhouse was established in 2013 and was still in the 
form of a home business. In 2015 Garage Wearhouse opened a store and became 

the first clothing retail store located in the Playen district. The promotion method 
used by Garage Wearhouse through Instagram social media is only in the form of 
photos and writing. The Garage Wearhouse owner wants to increase his promotion 

by using video ads through Instagram social media. However, due to limited human 
resource capacity, the advertisement has not been realized. 

 From the problems above, the author proposes to design and create video 
advertisements that can be used as promotions from Garage Wearhouse to 
consumers. Video ads also involve elements in multimedia, such as sound and 

video. 
 From the explanation above, the author tries to make and design a Garage 

Wearhouse advertising video using the Live Shoot and Motion Graphic 
Techniques. 

 

Keywords : Advertising Video, Motion Graphic, Garage 

 

  


