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INTISARI

Perkembangan dunia bisnis saat ini cukup pesat, salah satunya yaitu didalam
bidang industri kreatif yang banyak diminati seperti usaha merchandise. Hal ini
dimanfaatkan oleh mandita projects yang menciptakan berbagai desain karakter yang
telah dipatenkan lalu diaplikasikan dalam bentuk berbagai macam merchandise. Dalam
memasarkan produknya, Mandita Projects-memiliki strategi komunikasi pemasaran
dalam meningkatkan jumlah konsumennya.

Penelitian ini bersifat kualitatif deskriptif dengan menggunakan beberapa
informan untuk melakukan wawancara dan observasi. Sumber data yang digunakan
adalah informasi yang bersumber dari pengamatan penelitian dengan cara observasi
dan wawancara. Pengumpulan data dilakukan melalui observasi, wawancara dan
dokumentasi.

Hasil penelitian ini menunjukkan bahwa strategi komunikasi pemasaran yang
diterapkan mandita projects menggunakan teori intagrated marketing. communication
(imc) dengan dengan pola penerapan marketing event sebagai strategi utama yang
diterapkan dan paling efektif, marketing communication, sales promotion,dan pulic
relation serta mempertimbangkan bauran pemasaran dengan tujuh P (7P) vyaitu,
product (produk), price (price), place (tempat), promotion (promosi), people (orang),
process (proses) dan physical evidence (lingkungan fisik) dengan pengaplikasian
menggunakan sosial media, event, media elektronik dan cetak serta pemasaran
langsung.

Kata Kunci: Merchandise, Marketing Event, IMC



ABSTRACT

The development of the business world is currently quite rapid, one of which is
in the creative industry which is in great demand, such as the merchandise business.
This was utilized by Mandita Projects, which created various patented character
designs which were then applied in the form of various kinds of merchandise. In
marketing its products, mandita projects has-a marketing communication strategy to
increase the number of consumers.

This research is a descriptive qualitative study using several informants to
conduct interviews and observations. The data source used is the information that
comes from research observations by means of observation and interviews. Data
collection was carried out through observation, interviews and documentation.

The results of this study indicate that the marketing communication strategy
applied by mandita projects uses the theory of intagrated marketing communication
(ime) with the implementation pattern of marketing events as the main and most
effective strategy, marketing communication, sales promotion, and public relations and
considering the marketing mix with seven P (7P), namely, product, price, place,
promotion, people, process and physical evidence with applications using social
media, events, electronic and print media and direct marketing.

Keywords: Merchandise, Marketing Event, IMC



