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INTISARI 

Penelitian ini bertujuan untuk mengetahui bagaimana Instagram Kepolisian 

Daerah Istimewa Yogyakarta (@poldajogja) sebagai Media Komunikasi Hubungan 

Masyarakat terkait Pandemi Covid-19. Penelitian ini merupakan penelitian 

kualitatif dengan teknik pengumpulan data wawancara dan studi dokumentasi. 

Teknik analisis dalam penelitian ini meliputi reduksi data, data display, dan 

penarikkan kesimpulan.  

Sumber data dalam penelitian ini meliputi data primer diperoleh melalui 

wawancara dengan tiga narasumber di Bidang Hubungan Masyarakat Polda DIY. 

Data sekunder diperoleh dari akun Instagram @poldajogja sejumlah 1.920 

postingan. Hasil analisis menunjukkan bahwa penggunaan media sosial Instagram 

sebagai media penyampaian informasi tentang pandemi Covid-19 karena media 

tersebut banyak diminati oleh masyarakat.  

Postingan yang mendapat likes tertinggi adalah postingan yang diunggah 

pada tanggal 25 April 2020 dengan jumlah 2.227 likes. Postingan yang mendapat 

likes terendah yang diunggah pada tanggal 5 November 2020 dengan 43 likes. 

Postingan dengan komentar tertinggi adalah postingan yang diunggah pada 28 April 

2020 dengan jumlah 129 komentar. Postingan yang mendapatkan likes tinggi 

cenderung banyak dibagikan dan disimpan oleh pengguna akun Instagram lainnya.  

Kata kunci: Instagram, Pandemi Covid-19, Polda DIY. 
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INSTAGRAM KEPOLISIAN DAERAH ISTIMEWA YOGYAKARTA 

(@POLDAJOGJA) AS MEDIUM OF PUBLIC RELATION 

COMMUNICATIONS ABOUT COVID-19 PANDEMIC 

By: 

Maya Shabirina 

17.96.0298 

ABSTRACT 

This study aimed to determine how Instagram Kepolisian Daerah Istimewa 

Yogyakarta (@poldajogja) As Public Relation Communications About Covid-19 

Pandemic. This research is a qualitative research used interview data collection 

techniques and documentation study. The analysis technique in this research 

includes data reduction, data display, and conclusion drawing. 

Sources of data in this study include primary data obtained through 

interviews with three resource persons in public relations at Polda DIY. Secondary 

data was obtained from the Instagram account @poldajogja, totaling 1,920 posts. 

The analysis results show that Instagram social media was chosen a medium for 

delivering information about the Covid-19 pandemic because this media is in great 

demand by the public. 

The posts that received the highest likes were those uploaded on April 25, 

2020 with 2,227 likes. Posts that received the lowest likes were uploaded on 

November 5, 2020 with 43 likes. The posts with the highest comments are those 

uploaded on April 28, 2020 with a total of 129 comments. Posts that get high likes 

tend to be shared and stored by other Instagram account users. 

Keywords: Instagram, Covid-19 Pandemic, Polda DIY. 

 

 

 

 

 

 

 

 

 

 

 

 

 


