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A B S T R A K 

Eirene Widjajanto, NIM 17.96.0043, 2017. Pengaruh Intensitas Mengakses 

Berita Hoax di Instagram dan di Facebook Terkait Covid-19 terhadap 

Tingkat Disinformasi Masyarakat. Skripsi. Yogyakarta: Program Studi Ilmu 

Komunikasi, Fakultas Ekonomi dan Sosial, Universitas Amikom Yogyakarta. 

Penyebaran berita hoax saat ini marak terjadi, baik hanya untuk 

viral, pengalihan isu, maupun menjatuhkan seseorang. Berita hoax sering 

disebar dan diterima dalam bentuk tulisan, gambar, video, dan media sosial. 

Salah satu layanan media sosial yang terkenal adalah Instagram dan 

Facebook. Berita hoax sering muncul di internet dan media seperti Instagram 

dan Facebook. Intensitas mengakses berita hoax Covid-19 di media sosial 

pada tahun 2020 dapat berpengaruh pada tingkat disinformasi masyarakat 

Jogja. Penelitian ini bertujuan untuk mengetahui pengaruh berita hoax di 

Instagram dan di Facebook terkait Covid-19 terhadap tingkat disinformasi 

masyarakat. Jenis penelitian ini menggunakan survey. Teori yang digunakan 

adalah Teori Uses and Effect. Teknik pengampilan data menggunakan 

kuesioner. Teknik analisis data yang digunakan adalah statistic deskriptif, 

analisis regresi linier sederhana, dan analisis linier berganda. Teknik 

pengambilan sampel menggunakan Probability Sampling. 

Berdasaran hasil analisis data yang dilakukan, hasil nilai t hitung 

6,307 dan -0,842 dengan signifikansi 0,000< 0,05 dan 0,402 > 0,05. Artinya 

terdapat pengaruh positif antara intensitas mengakses berita hoax di 

Instagram terhadap tingkat disinformasi masyarakat dan tidak berpengaruh 

antara intensitas mengakses berita hoax di Facebook terhadap tingkat 

disinformasi masyarakat. Besar koefisien determinasi yaitu 0.295 yang 

artinya intensitas mengakses berita hoax di Instagram dan di Facebook 

terkait Covid-19 memberikan kontribusi pengaruh terhadap tingkat 

disinformasi masyarakat sebesar 29,5%, dan sisanya 70,5% dipengaruhi oleh 

variabel diluar intensitas mengakses. 

Kata Kunci: Intensitas, Instagram, Facebook, Disinformasi Masyarakat 
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ABSTRACT 

Eirene Widjajanto, NIM 17.96.0043, 2017. The Effect of The Intensity of 

Accessing News Hoax Instagram and Facebook  Related Covid- 19 The Level 

of Disinformation Public. Thesis. Yogyakarta: Communication Science Study 

Program, Faculty of Economics and Social, University  of Amikom 

Yogyakarta. 

The spread of hoax news is currently rife, both only for viral, 

diversifying issues, or bringing someone down. Hoax news is often distributed 

and received in the form of writing, pictures, videos, and social media. One of 

the well-known social media services is Instagram and Facebook. Hoax news 

often appears on the internet and media such as Instagram and Facebook. 

Intensity of accessing news hoax related Covid- 19 on social media in 2020 

can effect the level of disinformation public. The study aims to determine the 

effect of the intensity of accessing news hoax Instagram and Facebook related 

Covid- 19 the level of disinformation public. This type of research is a survey. 

The theory used is the Uses and Effect Theory. The data collection technique 

used a questionnaire. The data analysis technique used is descriptive 

statistics, simple linier regression analysis, and multiple linier regression 

analysis, and multiple linier regression analysis. The sampling technique 

used in this research was Probability Sampling. 

Based on the results of the data analysis carried out, the t values 

1.850 and -0,842 were obtained with a significance of 0,000< 0,05 and 0,402 

> 0,05. This means that there is a positive influence between the intensity of 

accessing news hoax Instagram related Covid- 19 the level of disinformation 

public and not positive influence between the intensity of accessing news hoax 

Facebook related Covid- 19 the level of disinformation public . While the 

coefficient of determination is 0.098, wich means that the the intensity of 

accessing news hoax Instagram and Facebook related Covid- 19 level 

contributes to the level of disinformation public by 9,8% while the remaining 

90,2% is influenced by variables outside of intensity access. 

Keyword: Intensity, Instagram, Facebook, Disinformation Public 
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