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INTISARI  

Yussuf Tailor merupakanperusahaan yang bergerakdibidangjasajahitpakaian yang 

berlokasi di Jl.UripSumoharjo No.103, Klitren, Kec.Gondokusuman, Daerah 

Istimewa Yogyakarta. Yussuf Tailor 

membutuhkansuatugagasanuntukmengenalkanYussuf Tailor melalui video company 

profile. Tidakdipungkiri di era modern inipersainganbisnissangatlahketat. 

PemilikYussuf Tailor inginmemaksimalkanpenyampaianinformasitentangYussuf 

Tailor kepadakonsumenataucalonkonsumendenganmenyetujuipembuatan video 

company profile yang diajukan oleh penulis. 

MetodePengumpulan data menurutRiduwan  (2010:51) 

pengertiandariteknikmetodepengumpulan data ialahteknikataucara-cara  yang  

dapatdigunakan oleh penelitiuntukmengumpulkan data.MetodeAnalisis SWOT 

adalahtahapanalisis yangdiperlukandalampenelitianiniuntukmengidentifikasimasalah 

yang adaberupaanalisisterhadapkekuatan, kelemahan, peluang, dan ancaman. 

Analisisinidisebutdengan SWOT analysis (Strength, Weakness, Opportunity, 

Threat).MetodePerancanganDalambuku  J.B  Wahyudi 18,  proses  

produksiterdiriatastigabagianutama, yaitusebagaiberikut 

:TahapPraproduksiadalahsemuakegiatansampaidenganpelaksanaanliputan (shooting), 

yang termasukkegiatanpraproduksiantara lain penuangan ide (gagasan) kedalam 

outline, pembuatan format/scenario/treatment, script, storyboard, program meeting, 

hunting (peninjauanlokasiliputan), dan lain-

lain.Tahapproduksiadalahseluruhkegiatanliputan  (shooting)  baik  di  studio, 

dilapangan,  atau  di  studio maupundilapangan.  

TahapPascaProduksiadalahsemuakegiatansetelahliputan/shooting/taping 

sampaimateriitudinyatakanselesai  dan  siapdisiarkanataudiputarkembali. 

Gambaran perusahaanberupacuplikan-cuplikan video yang 

dipercantikdengantampilan visual effect dan penambahanbacksound yang pas, 

Pembuatan video Company Profilebertujuanuntukmemberikaninformasisecaraefektif 

dan praktis. Dalam video tersebutterdapatgambaran yang berisiinformasi-

informasitentangperusahaan, layananperusahaan dan produkperusahaan. Pembuatan 

video company profile inimenggunakan software Adobe Premiere Pro 2020. 

Dalampengerjaanpembuatan video Company Profile inimenggunakanteknikLive 

Shoot dan Motion Grapicsbertujuanuntukmenarikperhatianmasyarkat dan 

meningkatkancitraYussuf Tailor Yogyakarta. 

 

Kata Kunci :Company Profile, Live Shoot, Motion graphics 
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ABSTRACT 

 Yussuf Tailor is a company engaged in clothing sewing services located 

at Jl. UripSumoharjo No. 103, Klitren, Kec. Gondokusuman, Special Region of 

Yogyakarta. Yussuf Tailor needed an idea to introduce Yussuf Tailor through a 

company profile video. It is undeniable that in this modern era, business 

competition is very tight. The owner of Yussuf Tailor wants to maximize the 

delivery of information about Yussuf Tailor to consumers or potential customers 

by agreeing to make a company profile video submitted by the author. 

Data collection methods according to Riduwan (2010: 51) 

understanding of the technique of data collection methods are techniques or 

ways that can be used by researchers to collect data. The SWOT analysis 

method is the analysis stage needed in this study to identify existing problems in 

the form of an analysis of strengths, weaknesses, opportunities, and threats. This 

analysis is called a SWOT analysis (Strength, Weakness, Opportunity, Threat). 

Design Method In JB Wahyudi's book 18, the production process consists of 

three main parts, namely as follows: Pre-production stage is all activities up to 

the implementation of coverage (shooting), which includes pre-production 

activities including pouring ideas into outlines, making 

format/scenario/treatment, scripts, storyboards, program meetings, hunting 

(review of coverage locations), and others. The production stage is all coverage 

activities (shooting) either in the studio, in the field, or in the studio or in the 

field. Post-Production Stage is all activities after coverage/shooting/taping until 

the material is declared finished and ready to be broadcast or replayed. 

The company image is in the form of video clips that are beautified with 

visual effects and the addition of the right backsound. Company Profile video 

creation aims to provide information effectively and practically. In the video 

there is a picture that contains information about the company, company 

services and company products. Making this company profile video using Adobe 

Premiere Pro 2020 software. In the process of making this Company Profile 

video using Live Shoot and Motion Graphics techniques, it aims to attract public 

attention and improve the image of Yussuf Tailor Yogyakarta. 
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