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INTISARI 

 

Wisata alam dan edukasi lingkungan DolaNdeso Boroadalah tempat 

wisata dengan berbagai kegiatan pendidikan budaya untuk lingkungan yang 

bersifat rekreatif – edukatif. Promosi wisata alam dan edukasi lingkungan 

DolaNdeso Borodilakukan dengan cara mendatangi konsumen dengan melakukan 

presentasi menggunakan proposal. 

Berdasarkan study pendahuluan kegiatan promosi wisata alam dan edukasi 

lingkungan DolaNdeso Boro masih terdapat beberapa permasalahan yaitu boros 

tenaga (karena marketing DolaNdeso harus mendatangi konsumen satu-persatu 

dan mempresentasikan secara manual), belum praktis (karena promosi tidak bisa 

dilakukan secara bersamaan dan penyebarannya masih lambat), tidak selalu tepat 

sasaran (sulitnya mempresentasikan secara manual pada sekolah/ universitas/ 

perusaahaan/ organisasi karena belum tentu langsung mempresentasi pada 

konsumen yang dituju/ biasanya melalui media perantara), kurangnya tingkat 

kepercayaan konsumen (karena dalam promosi manual masih sangat kurang bukti 

tentang objek wisata yang dipromosikan). 

 Penelitian ini mempunyai tujuan untuk menghasilkan media promosi 

menggunakan video yang dapat menggantikan promosi secara manual sehingga  

dapat menangani permasalahan pada promosi manual selain itu juga untuk  

 

Kata kunci : DolaNdeso Boro, Promosi, Video 

 

 

 

 

 

 

 

 

 

 

 

 



xviii 
 

 

ABSTRACT 

 Environmental education and nature tourism attractions DolaNdeso Boro 

is tourist attractions with various cultural activities for environmental education 

that is recreational - educational. Promotion of nature tourism and environmental 

education DolaNdeso Boro done by approaching consumers with a presentation 

using the proposal. 

 Based on a preliminary study of nature tourism promotion activities and 

environmental education DolaNdeso Boro still have a few problems of wasteful 

energy (due to consumer marketing DolaNdeso should go one by one and present 

it manually), not practical (because the promotions could not be performed 

simultaneously, and its spread is slow) , is not always on target (the difficulty of 

manually presented to the school / college / standard enterprise / organization 

because it is not necessarily directly targeted at consumers mempresentasi / 

media usually through an intermediary), the lack of consumer confidence (as in 

the promotion of the manual is still lacking evidence of attractions promoted). 

 This study has the objective to produce a media campaign using 

promotional videos that can replace manually so that it can deal with problems 

on the promotion of the manual but it is also to promote the development and 

progress of nature and environmental education DolaNdeso Boro. 

 

Key words    :   DolaNdeso Boro, Promotions, Video 
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