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INTISARI

Perkembangan dunia teknologi yang sangat pesat, khususnya dalam bidang
advertising (periklanan). Periklanan menekankan pada suatu inovasi-inovasi baru
untuk membantu masyarakat dalam mendapatkan informas secara cepat dan
mudah. Sebuah perusahaan harus mampu membuat pelayanan informas dan
promosi baik untuk menarik konsumen. Yoyo Chicken yang bergerak dibidang
makanan, mengalami permasalahan dalam_memberikan informasi dan
mempromosi kan aneka makanan yang disajikan.

Metode yang digunakan adalah kualitatif, dengan pendekatan terhadap teori
periklanan. Metode analisis yang digunakan adal ah flow model of analysis. Teknik
analisis model flow memiliki proses analisa antara lain: (1) Mengidentifikasi dan
menyeleks data yang sudah diperoleh; baik berupa hasil wawancara, dokumentasi
maupun data tertulis. (2) Data yang sudah diperoleh kemudian dipaparkan dan
dianalisis. (3) Setelah melakukan analisis kemudian disimpulkan. Sumber data
dalam penelitian ini adalah : (1) Produksi, shooting video, pemilihan video dan
pengeditan video (2) Responden kunci dari crew produksi iklan tersebut, dan (3)
Catatan hasil observasi peneliti.

Pembuatan iklan “Yoyo Chicken” dirancang dengan konsep pemafaatan
teknologi seperti kamera Handycam sehingga dapat dibuat seefektif dan
semaksimal mungkin agar mendapat kualitas HD (High Definition) dan software
pendukung dalam pembuatan iklan sehingga mendapat hasil yang maksimal.
Terdapat tiga tahap dalam pembuatan iklan yaitu Pra Produksi, Produksi, dan
Pasca Produksi.

Kata Kunci : advertising, flow model of analysis, Yoyo Chicken, High Definition.



ABSTRACT

The devel opment of the technology world very rapidly, especially in the field
of advertising (advertising). Advertising emphasis on a new innovations to help
people in getting information quickly and easily. A company must be able to make
information services and promotions to attract consumers. Yoyo Chicken engaged
in food, face problems in providing information and promoting a variety of food
served.

The method used was qualitative, with the approach to the theory of
advertising. Analytical methods used were flow model of analysis. Analysis
techniques have a process flow model analysis include: (1) Identifying and
selecting the data that has been obtained; either in the form of interviews, written
documentation and data. (2) The data has been obtained and presented and
analyzed. (3) After conducting the analysis later concluded. Sources of data in
this study were: (1) Production, shooting video, the selection of video and video
editing (2) Respondents of the key production crew ads, and (3) Note the results of
observations of researchers.

Makings ads “ Yoyo Chicken” was designed with the concept of the use of
technology such as Handycam camera so it can be as effective and as much as
possible in order to get quality HD (High Definition) and supporting software in
meaking advertising that gets results. There are three stages in the manufacture of
advertising that is Pre Production, Production, and Post Production.

Keywords: advertising, flow model of analysis, Yoyo Chicken, High Definiton.
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