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INTISARI 
 

Nepa Mountain Book & Coffee merupakan sebuah kedai kopi yang beralamat di 
Jl. Sidomulyo No.19, Tiyosan, Condongcatur, Kec. Depok, Kabupaten Sleman, 
Daerah Istimewa Yogyakarta, memiliki konsep Gunung, Buku dan Kopi dengan 
berbagai macam menu minuman Cofee dan non Coffe selain itu Nepa Mountain Book 
& Coffee juga menyediakan berbagai menu makanan sebagai pelengkap. 

Dalam membangun usaha khususnya di bidang kuliner saat ini bukanlah sesuatu 
yang mudah, karena semakin banyaknya orang atau perusahaan yang tertarik pada 
bidang tersebut membuat para pengusaha di bidang kuliner harus memiliki strategi 
marketing yang lebih baik.Salah satunya dengan membuat iklan agar dapat lebih di 
kenal oleh orang banyak. 

Kurangnya promosi yang dilakukan oleh pemilik Nepa Mountain Book & Coffee 
membuat kedai ini kurang di kenal di kota Yogyakarta. Maka penulis tertarik untuk 
membuat perancangan dan pembuatan video iklan yang di harapkan dapat membantu 
dalam mempromosikan Nepa Mountain Book & Coffee agar dapat di kenal 
masyarakat. 

Kata Kunci: Media Informasi, Priklanan, Media Promosi, Nepa Mountain Book & 
Coffee 
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ABSTRACT 
 

Nepa Mountain Book & Coffee is a coffee shop which is located at Sidomulyo 
Street Number 19, Tiyosan, Condongcatur, Depok, Sleman Regency, Yogyakarta 
Special Region. Nepa Mountain Book & Coffee has the concept of mountains, books, 
and coffee with a wide variety of coffee and non-coffee drinks menus. Besides that, 
they also provide a variety of food menus as a complement. 

Currently, building a business especially in culinary field is not something 
easy because so many people or companies are interested in this field of business. 
This makes entrepreneurs in the culinary field must have a very good marketing 
strategy. One of them is by making attractive advertisements so that they can be 
recognized by many people. 

The lack of promotions carried out by the owner of Nepa Mountain Book & 
Coffee makes this coffee shop less well known in Yogyakarta. Therefore, the author is 
interested in designing and making advertising videos which are expected to help 
Nepa Mountain Book & Coffee in the field of promotion so that this coffee shop can 
be known to the public. 

Keywords: Information Media, Advertising, Promotion Media, Nepa Mountain 
Book & Coffe
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