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MOTTO 

 

1. At least five people in this world love you so much they would die for you. 

2. At least 15 people in this world love you in some way. 

3. The only reason anyone would ever hate you is because they 

want to be just like you. 

4. Your smile can bring happines to anyone, even if they don’t like you. 

5. Every night, someone thinks about you before he or she goes to sleep. 

6. You mean the world to someone. 

7. Without you, someone may not be living. 

8. You are special and unique in your own way. 

9. Someone that you don’t know even exists, loves you. 

10. when you make the biggest mistake ever, soomething good comes from it. 

11. When you think the world has turned its back on you, take a look, 

you most likely have turned your back on the world. 

12. When you think you have no chance at getting what you want, 

you probably won’t get it, but if you believe in yourself, 

you probably will sooner or later get it. 
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INTISARI 

 

 

FnM Gospel T-Shirt Inc Yogyakarta merupakan suatu usaha yang 

bergerak dalam bidang penjualan garment berupa pakaian dengan berbagai corak 

dan model, dimana dalam usahanya pemasarannya ditempuh dalam proses 

penjualan langsung (business to consumer) menjual barang secara langsung pada 

customer ditempat yang tidak bergerak. Pada saat ini penyajian informasi yang 

dilakukan oleh FnM Gospel T-Shirt Inc Yogyakarta ini menurut penyusun masih 

terbatas melalui media sales promotion. Adapun informasi yang diberikan melalui 

media diatas belum sepenuhnya terjabarkan dan kurang informatif. Untuk 

mengatasi masalah itu, penulis ingin memberikan solusi dalam mempermudah 

penyampaian informasi kepada customer yaitu dengan layanan informasi berbasis 

e-commerce dinamis yang dibutuhkan oleh FnM Gospel T-Shirt Inc. 

Metode pengumpulan data dengan pengamatan secara langsung terhadap 

objek penelitian dan melakukan pencatatan secara cermat dan teliti atas objek 

yang sudah diteliti. Pengumpulan data dengan cara penelitian bertatap muka 

secara langsung dengan narasumber untuk mengajukan pertanyaan-pertanyaan 

secara lisan. Dengan Mengumpulkan data dengan pengumpulan dokumen-

dokumen yang telah ada untuk dilakukan analisis,dan mempelajari buku, artikel, 

dan situs yang berhubungan dengan permasalahan yang dibahas dalam tugas akhir 

ini. 

Di dalam penginformasian  sistem masih membutuhkan peningkatan 

kualitas informasi dan kecepatan pemberian informasi, khususnya informasi 

pelayanan. Informasi yang dihasilkan tidak up to date, karena jika update harga 

terbaru sulit untuk ditampilkan karena harus mengubah iklan dikoran dan brosur 

yang ada. Informasi tidak akurat, karena informasi yang ada dibrosur rentan 

dengan gangguan yang dapat merubah atau merusak informasi. Informasi kurang 

relevan karena informasi bisa saja diberikan kepada pihak yang tidak 

berkepentingan.  
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ABSTRACT 

 

FnM Gospel T-shirt Inc Yogyakarta is a garment sales business which 

produces clothes with many kinds of designs and styles. The marketing effort of 

this business trade uses straight sales process or is called business to consumer. In 

other words, this trade sells the products straightaway to the consumer in one 

place. Currently, according to the owner, the information service which is 

conducted by FnM Gospel T-shirt Inc Yogyakarta is still limited, that is only 

through the sales promotion media. The information that is given through those 

media has not fully determined and less informative. In purpose to overcome these 

problems, the writer wants to give solution in making the information delivery to 

be easier for the customer that is by information service based on the dynamic e-

commerce which is needed by FnM Gospel T-shirt Incorporation. 

 The methods of collecting data by using direct observation to the research 

objects and do the recording carefully and accurately over the objects that has 

been observed. The data collecting method is conducted by meeting face to face 

with the informant to make an interview and ask some questions relating to the 

marketing process, collecting the data using existing documents to be analyzed 

and read some the books, articles and sites which relate to the matters that is 

discussed in this graduating paper. 

 The information system still needs upgrading quality of information and 

the rapidity of delivering the information, especially for information services. The 

information that is produced is not up to date because if it is up date, the recent 

prices are difficult to appear as it has to change the advertisement in the 

newspaper and existing brochures. The information is not accurate because the 

existing information in the brochures is susceptible by the disturbance which can 

change or depraves the information. The information is less relevant because 

sometimes, information is given to those who are not having the importance. 

 

Key words: Information, E-commerce, Standardization, The quality of 

information. 


