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INTISARI 

 
Benteng Pendem Cilacap yang terdapat di Jl. Benteng, Sentolokawat, Cilacap, Kecamatan 

Cilacap Selatan sampai sekarang tetap konsisten dalam melestarikan obyek wisata di Indonesia 

.keberadaannya merupakan bagian dari asset negara yang mempunyai potensi serta peluang yang 

sangat besar untuk dikembangkan dan dilestarikan. Untuk mempromosikannya tentu harus melalui 

media yang tepat agar bisa menjangkau lebih banyak orang sekaligus memperkenalkan obyek 

wisata sebagai cagar budaya yang harus terus dijaga. 

Perancangan pembuatan media promosi dimulai dari penelitian yang dilakukan melalui 

metode penelitian pengumpulan data observasi, lalu analisis data SWOT dan kemudian terakhir 

melalui metode perancangan produksi multimedia yaitu tahapan pra produksi, produksi dan pasca 

produksi dan terciptalah sebuah video promosi. 

Untuk itu multimedia mempunyai peranan penting dalam penyebaran informasi. Karena 

kelebihan multimedia adalah menarik indra dan minat. Khususnya pada teknik videografi sangat 

tepat sebagai sarana untuk mempromosikan potensi suatu obyek wisata, karena videografi terlihat 

lebih simple, modern, nyata, serta mudah di pahami. Pembuatan media promosi melalui video 

Hyperlapse dan Timelapse diharapkan dapat membawa dampak besar untuk obyek wisata Benteng 

Pendem Cilacap. 

 

Kata kunci : Benteng Pendem Cilacap, Video Media Promosi, Multimedia, Hyperlapse dan 

Timelapse. 
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ABSTRACT 
 

Fort Pendem Cilacap which is located on Jl. Benteng, Sentolokawat, Cilacap, South 

Cilacap Sub-district until now has remained consistent in preserving tourism objects in Indonesia. 

Its existence is part of a state asset that has enormous potential and opportunity to be developed 

and preserved. To promote it, of course, it must be through the right media so that it can reach 

more people as well as introduce tourism objects as cultural heritage that must be maintained. 

The design of making promotional media starts from research conducted through 

observation data collection research methods, then SWOT data analysis and then finally through 

multimedia production design methods, namely pre-production, production and post-production 

stages and creates a promotional video. 

For this reason, multimedia has an important role in disseminating information. Because 

the advantages of multimedia is to attract the senses and interest. Especially the videography 

technique is very appropriate as a means to promote the potential of a tourist attraction, because 

videography looks more simple, modern, real, and easy to understand. The creation of promotional 

media through Hyperlapse and Timelapse videos is expected to have a big impact on the Cilacap 

Fort Pendem tourism object. 

 

 

Keywords: Pendem Cilacap Fort, Promotional Media Video, Multimedia, Hyperlapse and 

Timelapse. 

 

 

 

 

 

 

 

 

 


