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INTISARI

Bisnis fashion di tanah air ini berkembang pesat, masyarakat khususnya
anak muda menjadi semakin aware terhadap cara berpakaian. Peluang bisnis ini
yang dijadikan acuan dan penyebab menjamurnya brand brand clothing lokal yang
kualitasnya tidak kalah dengan produk internasional. Hal ini juga diikuti dengan
tingkat edikasi konsumen yang semakin paham bahwa kualitas brand lokal tidak
kalah baik. Namun dalam prakteknya ketersediaan ceruk pasar saja tidak cukup.
Demi mendongkrak penjualan selain kualitas produk juga dibutuhkan materi
promosi yang cocok dengan target pasar yakni anak muda. Salah satu aspek
promosi yang paling sesuai dengan pasar anak muda Kini berupa visual atau
videografi. Dengan menggunakan teknik editing seperti Time Remapping, Glitch
Effect dan Light Leak pada video yang sesuai akan menjadikan materi video iklan
ini relateable dengan trend fashion anak muda terkini.

Kata kunci: Time Remapping, Glitcht and Light Leak effect, Multimedia
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ABSTRACT

The fashion business in this country is growing rapidly, people, especially
young people, are becoming increasingly aware of how to dress. This business
opportunity is used as a reference and the cause of the proliferation of local brand
clothing brands whose quality is not inferior to international products. This is also
followed by the education level of consumers who are increasingly convinced that
the quality of local brands is no less good. However, in practice the availability of
a niche market is not enough. In order to boost sales, in addition to product quality,
promotional materials are also needed that are suitable for the target market,
namely young people. One aspect of promotion that is most suitable for the youth
market is now in the form of visuals or videography. By using Time Remapping,
Glitch Effect and Light Leak editing techniques on appropriate videos, this ad video
material can be linked to the latest youth fashion trends.

Keyword: Time Remapping, Glitcht and Light Leak effect, Multimedia
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