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ABSTRAK

Seiring banyak bermunculnya pebisnis baru ditemukannya indikasi permasalahan
bahwa terdapat beberapa toko yang menjual produk di marketplace shopee
mempunyai kualitas produk yang kurang memuaskan, display produk yang mereka
tampilkan tidak sesuai dengan ekspetasi konsumen sehingga produk yang diterima
oleh konsumen tidak sesuai dengan yang diharapkan. Penelitian ini merupakan
penelitian kuantitatif dengan menggunakan metode survei untuk mengetahui
pengaruh diskon big sale 11.11 dan kualitas produk terhadap keputusan pembelian di
marketplace shopee. Teknik pengumpul data dilakukan dengan menggunakan angket
kuisoner sebanyak 100 responden dengan teknik pengambilan sampel menggunakan
simple random sampling. Data yang diperoleh di analisis menggunakan analisis
regresi linier berganda dengan hasil penelitian menjelaskan bahwa diskon big sale
11.11 berpengaruh secara parsial terhadap keputusan pembelian di marketplace
shopee dengan nilai t hitung sebesar 4,457 dan kualitas produk berpengaruh secara
parsial terhadap keputusan pembelian di marketplace shopee dengan nilai t hitung
sebesar 5,471. Sedangkan berdasarkan hasil uji statistic uji simultan bahwa diskon
big sale 11.11 dan kualitas produk berpengaruh secara simultan terhadap keputusan
pembelian di marketplace shopee dengan nilai f hitung sebesar 65,221 serta koefisien
determinasi (R?) sebesar 0,547 yang berarti bahwa keputusan pembelian dapat
dijelaskan oleh variabel diskon big sale 11.11 dan kualitas produk sebesar 57,4%
sedangkan sisanya 42,6% diperoleh dari faktor lain yang tidak diteliti dalam

penelitian ini.

Kata Kunci : Diskon, Kualitas Produk, Keputusan Pembelian



ABSTRACT

Along with the emergence of many new business people, there are indications of
problems that there are several shops that sell products in the shopee marketplace
that have unsatisfactory product quality, the product displays they display are not in
accordance with consumer expectations so that the products received by consumers
are not as expected. This research is a quantitative study using a survey method to
determine the effect of big sale discount 11.11 and product quality on purchasing
decisions in the shopee marketplace. The data collection technique was done by using
a questionnaire questionnaire as many as 100 respondents with the sampling
technique using simple random sampling. The data obtained is analyzed using
multiple linear regression analysis with the results of the study explaining that the big
sale discount 11.11 has a partial effect on purchasing decisions in the shopee
marketplace with a t-calculated value of 4.457 and product. quality partially
influences purchasing decisions in the shopee marketplace with t value. amounted to
5,471. Meanwhile, based on the results of the simultaneous test statistical test that the
big sale discount 11.11 and product quality have a simultaneous effect on purchasing
decisions in the shopee marketplace with a calculated f value of 65.221 and the
coefficient of determination (R?) of 0.547 which means that the purchase decision
can be explained by the big sale discount variable. 11.11 and the product quality is
57.4% while the remaining 42.6% is obtained from other factors not examined in this
study.

Keywords: Discounts, Product Quality, Purchasing Decisions
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