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INTISARI 
Konsumsi tembakau di Indonesia dapat dikatakan tinggi, namun banyak orang 

yang masih belum tahu perbedaan antara tembakau cerutu dan tembakau linting. 
PT Taru Martani hadir untuk mengenalkan bahwa ada beberapa perbedaan dan cara 
menikmati tembakau yang berbeda, seperti contohnya tembakau cerutu yang 
dinikmati dengan cara berkumur asap yang di Tarik pada bagian mulut, sedangkan 
tembakau linting yang dinikmati dengan selera masing-masing dalam memberikan 
tembakau ke bagian kertas yang akan di linting.  

Penelitian ini akan meneliti bagaimana strategi PT Taru Martani dalam 
menjaga konsistensi penjualan tembakau cerutu dan tembakau linting. Penelitian 
ini menggunakan teori bauran pemasaran 8P (product, price, place, promotion, 
people, process, physical evidence, productivity and quality) dan Strategy, 
Targetting and Positioning. Jenis penelitian ini adalah deskriptif kualitatif dengan 
metode penelitian studi kasus, dan paradigma yang digunakan yaitu paradigma 
konstruktivisme.  

Hasil dari penelitian ini adalah bauran pemasaran yang efektif dalam startegi 
PT Taru Martani dalam menjaga konsistensi yang meliputi product, price, place, 
promotion, people, process, physical evidence, productivity and quality. 
Sedangkan top of mind dari produk PT Taru Martani adalah tembakau cerutu dan 
tembakau linting.  

Kata kunci : Mix Marketing, 8 Bauran Pemasaran, Strategi Pemasaran  
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ABSTRACT 

Tobacco consumption in Indonesia can be said to be high, but many people 
still do not know the difference between cigar tobacco and rolled tobacco. PT Taru 
Martani is here to introduce that there are several differences and different ways 
of enjoying tobacco, for example cigar tobacco which is enjoyed by gargling with 
smoke which is pulled in the mouth, while rolled tobacco which is enjoyed by each 
taste is in giving tobacco to the paper part. which will be rolled. 

 This study will examine how the strategy of PT Taru Martani in 
maintaining the consistency of sales of cigar tobacco and rolled tobacco. This 
study uses the 8P marketing mix theory (product, price, place, promotion, people, 
process, physical evidence, productivity and quality) and Strategy, Targeting and 
Positioning. This type of research is descriptive qualitative with case study 
research methods, and the paradigm used is constructivism paradigm. 

 The result of this research is an effective marketing mix in PT Taru 
Martani's strategy in maintaining consistency which includes product, price, 
place, promotion, people, process, physical evidence, productivity and quality. 
Meanwhile, the top of mind products from PT Taru Martani are cigar tobacco and 
rolled tobacco. 

Kata kunci : Mix Marketing, 8 Bauran Pemasaran, Strategi Pemasaran 

 


