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INTISARI 

  Thanks For Solution Hair Studio adalah studio tata rambut yang tidak 
hanya menawarkan jasa dalam hal penataan dan perawatan rambut, tetapi juga 
menawarkan jasa private class/kursus dalam jasa tata rambut bagi yang ingin 
belajar dan ingin memulai bisnis tata rambut dan membuka hair studio-nya 
sendiri. Selain itu menyediakan pula jasa hair coloring, custom painting, dan jasa 
tattoo. 
  Namun sayangnya masih banyak yang belum mengetahui ini karena 
metode promosi yang saat ini digunakan masih berupa foto dan video pendek 
yang diunggah ke media sosial. Metode penelitian yang digunakan adalah metode 
pengumpulan data berupa metode observasi, metode wawancara dan metode studi 
literatur. Iklan yang akan dibuat adalah iklan dalam bentuk video dengan 
menggunakan teknik live shoot dan motion graphic. 
  Dengan dibuatnya media promosi dalam bentuk video akan dapat 
membantu untuk memperkenalkan dan menjangkau lebih luas ke masyarakat 
tentang informasi kelebihan dari jasa-jasa yang ditawarkan oleh Thanks For 
Solution Hair Studio dibandingkan tempat tata rambut/barbershop kebanyakan 
yang telah banyak tersebar. 
 
Kata Kunci: Hair Studio, Iklan Video, Multimedia, Desain, Live Shoot, Motion 
Graphic 
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ABSTRACT 

  Thanks For Solution Hair Studio is a hairdressing studio that not only 
offers services in terms of hair styling and care, but also offers private 
classes/courses in hairdressing services for those who want to learn and want to 
start a hairdressing business and open their own hair studio. In addition, it also 
provides hair coloring services, custom painting, and tattoo services. 
  But unfortunately there are still many who don't know this because the 
promotional media currently used are still in the form of photos and short videos 
uploaded to social media. The research method used is data collection method in 
the form of observation method, interview method and literature study method. 
The advertisements that will be made are advertisements in the form of videos 
using live shoot and motion graphics techniques. 
  By making promotional media in the form of video, it will be able to help 
to introduce and reach wider people about the advantages of the services offered 
by Thanks For Solution Hair Studio compared to most hairdressing 
places/barbershops that have been widely spread. 
 
 
Keywords:  Hair Studio, Video Advertising, Multimedia, Design, Live Shoot, 
Motion Graphic 
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