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MOTTO 

“ Every breath I take will becomes lesson, and I become more confident of myself 

without people said. I will choose to live, and doing hard live without thinking of 

other.’- 

- James Hetfield 

“Thank you for life, and all the little ups and downs that make it worth living.” 

“I wanted to say thanks... and  share my graitude for everything I’ve been blessed 

with. Family, friends, and continued support from everyone.”- 

-Travis Barker 
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INTISARI 

CV. Sepatu Sneaker Holic merupakan toko sepatu yang terletak di jalan 

Selokan Mataram Sleman Yogyakarta, membutuhkan sebuah media promosi 

sebagai upaya peningkatan nilai penjualan dan lebih dikenal oleh masyarakat luas. 

Karena selama ini masalah utamanya yang dirasakan adalah kurangnya pengunjung 

yang datang di toko sepatu Sneaker holic. Perancangan iklan di toko sepatu Sneaker 

Holic tergolong cukup sulit mengingat pesaing-pesaing disekitarnya sudah lama 

berdiri dan mempunyai pelanggan tetap. 

Dalam melakukan perancangan iklan sepatu Sneaker Holic metode yang 

digunakan adalah metode pengumpulan data, analisis, serta perancangan iklan. 

Dalam pengambilan gambar pada iklan sepatu Sneaker Holic menggunakan media 

rekam karena ini adalah satu-satunya media yang sangat nyata. Perancangan iklan 

menggunakan software Adobe After Effect dan Adobe Premiere Pro. 

Sneaker Holic telah mengupayakan berbagai macam usaha untuk 

mempromosikan, tetapi hasil yang diharapkan kurang mencapai target. Dengan 

menggunakan iklan video diharapkan mampu memperbaiki target dari perusahaan 

sepatu Sneaker Holic. 

Kata Kunci : Sneaker Holic, Iklan 
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ABSTRACT 

CV Shoes Sneaker Holic is a shoe store located in Sleman of Yogyakarta, 

the Mataram ditch need a media promotions in an effort to increase the value of 

sales and better known by the public at large. Because of this the main problem for 

the perceived is the lack of visitors coming in the Sneaker shoe store holic. The 

design of the Sneaker shoe store advertising in Holic belongs to quite difficult 

considering the rivals were long-standing and has regulars. 

In doing the design of the Sneaker shoes ad Holic method used is the 

method of data collection, analysis, and design of advertising. In the shooting on a 

Sneaker shoe ad Holic using media record because it is the only medium that is 

very real. The design of the ads using software Adobe After Effects and Adobe 

Premiere Pro. 

Sneaker Holic has been seeking a variety of efforts to promote, but the 

expected results were less achieves the target. By using the video ads are expected 

to improve the company's target of a Sneaker shoe Holic. 

 

Keywords: Sneaker Holic, Advertising 
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