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INTISARI

Spartan Paint Ball Zone Yogyakarta merupakan salah satu tempat bermain
paint ball yang tergolong baru di Yogyakarta.Hingga saat ini baru ada 3 tempat
bermain paint ball di lingkup kota Yogyakarta.Pembuatan iklan yg baik
diperlukan untuk menjaring pelanggan yang potensial dengan cara meyakinkan
mereka akan serunya bermain paint ball di Spartan paint Ball Zone,fasilitas serta
pelayanan yang dimiliki.

Mempertimbangkan beberpa faktor diatas penulis berinisiatif untuk
mempromosikan -arena paint-ball ini lewat media televisi.Ketepatan dalam
penempatan_frame ketika pengambilan gambar menggunakan alat perekam video
sangat penting dalam  pembuatan iklan televisi.Elemen dramatisasi juga
dibutuhkan untuk menarik pemirsa televisi sehingga mereka percaya akan kualitas
Spartan Paint Ball Zone Yogyakarta.Survey dan observasi akan dilakukan penulis
untuk menyelaraskan visi dan tujuan dengan pihak Spartan Paint Ball Yogyakarta
sebelum proses produksi dimulai.

Kata Kunci : Promosi, Video, Yogyakarta, Paint Ball



ABSTRACT

Spartan Paint Ball Zone Yogyakarta is considered as a new paintball
arcade in Yogyakarta. There are only three paintball arenas located in
Yogyakarta City as this research was being written. An immaculate advertising is
needed to convince its potential custommers of the thrilling experience, facility,
and the hospitality of this arcade.

Taking those factors into consideration, | have an initiative to promote
this arcade, by making an advertisement that accentuates the facilities, quality,
and public services of this arcade. The precision in placing frames when taking
pictures using video recorder is the only prominent media. The element of
dramatization is also needed to attract people through television advertisement,
so that they will not be doubting the quality of Spartan Paint Ball Zone. Certainly,
surveys and observations are important in order to synchronize the thoughts
between Me, as the writer, and the arcade staffs themselves.

Keywords : Advertising,Video,Yogyakarta,Paint Ball.



