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“If you don’t go after what you want, you’ll never have it. And if you don’t ask,

the answer is always no. Also if you don’t step forward, you’re always in the same

place.”

- Nora Roberts

“And He is with you wherever you are.”

- Al-Qur’an (57:4)

“Win without bragging and Lose without complaining.”

“Believe in yourself and all that you are. Know that there is something inside you

that is greater than any obstacle.”

- Christian D. Larson
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INTISARI

Digital Marketing (DM) memiliki peran penting di era pandemi Covid-19 saat ini.

Sebagai salah satu media pemasaran, DM dapat menjangkau seluruh masyarakat

di manapun mereka berada. Munculnya berbagai macam sosial media dan

ecommerce, serta penggunaan teknologi internet berdampak pada seberapa cepat

penyebaran informasi terbaru mengenai Covid-19.

National Health Service (NHS) England memasarkan jasa rekam medis elektronik

berupa Ant Electronic Medical Record (AntEMR) yang berisikan catatan dan

dokumen seperti identitas pasien, hasil pemeriksaan, pengobatan yang telah

diberikan, serta tindakan dan pelayanan lain yang telah diberikan kepada pasien.

AntEMR memberikan keuntungan seperti peningkatan produktivitas kerja, lebih

efisien dalam pelayanan, serta membantu diagnosis dan pelayanan kesehatan yang

lebih efisien.

Hasil studi ini adalah bentuk dari AntEMR berupa digital poster yang sudah

dipublikasikan melalui sosial media seperti Instagram, Twitter, Facebook, dan

Linkedin. Dampak dari digital poster nampak pada jumlah viewer dan kunjungan

akun dalam 4 bulan terakhir. Selain itu, studi ini juga berpotensi dalam

peningkatan penjualan produk dan jasa yang ditawarkan oleh NHS, memperluas

pangsa pasar, penjualan lebih bertarget, dan lebih mudah untuk menjangkau

pengguna jasa. Strategi konten yang dipilih pun bersifat informatif, sehingga

dengan adanya studi ini, bisa membantu dan meningkatkan kinerja perusahaan.

Keyword : Digital Marketing, Informatika, Implementasi, Pangsa Pasar, National

Health Service.
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ABSTRACT

Digital Marketing (DM) has an important role in this current Covid-19 pandemic

era. As a marketing media, DM covers the entire society. The existence of social

media and e-commerce, as well as the use of internet technology has an impact on

how quickly the latest information about Covid-19 is.

National Health Service (NHS) England advertises the electronic medical record

in terms of Ant Electronic Medical Record (AntEMR) which contains records and

some documents such as patient identity, examination results and treatments.

AntEMR gives benefits on the increase of productivity, increase of the service

efficiency, and increase of the reliable diagnosis and health services.

The result of this study contains AntEMR in the form of digital posters. It has been

published through social media such as Instagram, Twitter, Facebook, and

LinkedIn. The impact of the digital posters is seen by the number of views and

account visits in the past 4 months. The other potential of this study is to increase

product advertisement and services offered by the NHS. The content strategy

chosen is informative which may help and improve the company performance.

Keyword: Digital Marketing, Informatics, Implementation, Market, National

Health Service
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