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INTISARI

Penelitian ini untuk mengetahui pengaruh pembuatan video iklan toko
pitstop RC berbasis multimedia Making Video Comercial SHOP based
multimedia. penelitian ini dilakukan dengan metode wawancara terhadap

pemimpin dan karyawan.

Tehnik penelitian ini-dilakukan dengan cara memproduksi sistem
perekaman, pengambilan gambar dan editing video. Implementasi dalam
penelitian ini merupakan tahapan membangun dan mengembangkan sistem
aplikasi sesuai dengan konsep yang diteliti serta dilaksanakan sesuai dengan

ketentuan serta perintah yang ada.

Berdasakan hasil penelitian yang dilakukan: (1) pra produksi berpengaruh
positif terhadap konsumen, (2) produksi berpengaruh positif terhadap konsumen
melalui pemasaran video dan (3) pasca produksi berpengaruh positif terhadap

konsumen melalui stasiun televisi lokal untuk mengiklankan video.

Kata kunci : Multimedia, Commercial, Media Digital
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ABSTRACT

This study was determined the affect of making an advertising video of
Pitstop RC store based on "Making video commercial shop based on multimedia."
This study was conducted using a method of interviewing the owner and the
employees.

This research tehnique was done by prodction of recording system,
shooting and editing video. The implementation of this research is to build and
develop the application’s system according to the concept that was studied and
implemented with the provision and existing order.

Based on the results of research conducted: 1. Pre-production that give
the positive effect to the customer 2. The production that give the positive effect to
the customer through the video 3. Post-production that give the positive effect to

the customer through the local television to advertise the video itself.

Keywords: Multimedia, Commerial, Media Digital
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