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INTISARI

Banyaknya coffeeshop di setiap daerah tentu memiliki cara

mempromosikan produk dan tempat unt enarik pelanggan. Baik dengan cara

memperlihatkan fasili i ng ada, harus ada media yang

menu — menu yang

h mempelajari

atau metode

Coffeshop, Video Iklan, Live shoot, Motion trac
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ABSTRACT

The number of coffeeshops in each region certainly has a way of promoting
products and places to attract customers. Either by showing facilities or from the existing
menus, there must be supporting media, such as video advertisements.

What is in the video ad will display the menus available at Subtle Coffee. The first

thing to do or think about is to study the board, and analyze the techniques to
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