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INTISARI 

 

BUCINI THE BEAUTY OF LEATHER  merupakan perusahaan tas kulit di 

Yogyakarta tepatnya di Desa Klodangan , Berbah , Sleman . Membutuhkan sebuah 

media promosi sebagai upaya peningkatan nilai penjualan dan lebih dikenal oleh 

masyarakat luas di Indonesia .  

Karena selama ini masalah utama yang dirasakan adalah kurang minatnya 

pengunjung yang datang ke Showroom BUCINI THE BEAUTY OF LEATHER .  

Televisi di duga paling tepat untuk mempromosikan sebuah produk dan jasa 

.Perancangan  iklan televisi di BUCINI THE BEAUTY OF LEATHER tergolong cukup 

sulit dikarenakan banyak pesaing-pesaing di sekitarnya . 

 

Kata Kunci : BUCINI THE BEAUTY OF LEATHER  , Iklan Televisi 
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ABSTRACT 

 

BUCINI THE BEAUTY OF LEATHER is a leather bag company in Yogyakarta 

, in the village Klodangan , Berbah , Sleman . Requires a media campaign as an effort 

to increase sales and better known by the public at large in Indonesia .  

Because during this time the main problem is the perceived lack of interest in 

visitors who come to the Showroom BUCINI THE BEAUTY OF LEATHER .  

Television in thought most appropriate to promote a product and services on 

design of television advertising in BUCINI THE BEAUTY OF LEATHER is quite 

difficult because of many competitors in the vicinity. 
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