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INTISARI

IVY Coffee Yogyakarta merupakan coffee shop yang berada di Yogyakarta,
JI. Sidomukti, Tiyosan, Condongcatur, Kec. Depok, Kabupaten Sleman, Daerah
Istimewa Yogyakarta. IVY Coffee Yogyakarta berdiri sejak bulan Juli 2017.

IVY Coffee Yogyakarta memiliki konsep Vintage dengan menu andalan
beraneka ragam seperti croissant, red velvet, blackforest dan berbagai macam menu
minuman Coffee, Chocolate, Milk Shake, dan Squash . IVY Coffee memiliki
fasilitas free wifi, booking party dan barbeque party.

Video lklan adalah salah satu media informasi yang dapat dimanfaatkan
untuk meningkatkan reputasi vy Coffee Yogyakarta. Dalam pembuatannya video
iklan ini dibuat dengan menggunakan teknik live shoot dan motion graphic. Melalui
media promosi ini video iklan vy Coffee Yogyakarta akan dipublikasikan dengan
tujuan untuk lebih dikenal dan dapat bersaing dengan kompetitor-kompetitornya.

Kata Kunci : lvy Coffee Yogyakarta, Video Iklan, Media
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ABSTRACT

IVY Coffee Yogyakarta is a coffee shop located at Yogyakarta, JlI.
Sidomukti, Tiyosan, Condongcatur, Kec. Depok, Sleman Regency, Special Region
of Yogyakarta. It was officially running as a coffe shop in July 2017.

IVY Coffee Yogyakarta served a Vintage concept with its favorite signature
menu such as croissants, red velvet, blackforest and a variety of Coffee, Chocolate,
Milk Shake, also Squash drink menus. IVY Coffee provided free wifi facilities,
booking parties and barbecue parties.

Advertising Video is.one of the information media that can be used to
improve the reputation of Ivy Coffee Yogyakarta. In the making of this ad video, it
was made using live shoot techniques and motion graphics.. Through this
promotional media, Ivy Coffee Yogyakarta's advertising videos will be published
with the aim of being better known and able to compete with its competitors.

Keywords : Ivy Coffee Yogyakarta, Advertising Video, Media
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