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INTISARI 

 

JS Studio dibuka sejak 14 Febuari 2010 beralamat di Bengkayang, Jl. Sanggau 

Ledo No.24 Bengkayang bergerak dibidang Jasa Photography, Videography dan 

Desain Grafis (Artwork). Contoh dari produk JS Studio seperti CD Cover, Video 

Pernikahan Ekslusif, Foto Prewedding, Album Foto Hard Cover, bingkai foto 

ekslusif ukuran 20R, banner, segala jenis undangnan dan sovenir, desain rumah 

tinggal untuk IMB, dll. Semakin majunya perkembangan jaman maka semakin 

ketat juga persaingan bisnis dibidang yang serupa. 

Dari permasalahan tersebut memunculkan tersebut memunculkan gagasan untuk 

membuat video animasi 2D, yang berfungsi sebagai media pendukung promosi 

dari produk atau layanan dari JS Studio. Pembuatan video menggunakan aplikasi 

adobe after effect, adobe photoshop, dan adobe audition. 
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ABSTRACT 

 

JS Studio opened since Febuary 14, 2010 located at Bengkayang, Jl. Sanggau 

Ledo, No.24 Bengkayang engaged in services Photography, Videography and 

Graphic Design (Artwork). JS Studio examples of products like CD Cover, Video 

Weddings exclusive, Prewedding Photo, Photo Album Hard Cover, size 20R 

exclusive photo frame, etc. The rapid advancement of the changing times, the 

increasingly intense competition also in a similiar business. 

Of these problems led to the idea to create 2D animation videos, which serves as 

a supporting medium promosidari product or service from JS Studio. Video 

creation making aplication adobe after effects, adobe photoshop and adobe 

audition. 
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